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Kipicne

DJEKTUBTI MOHAEP KAaTaJOThl OKBITYBIH KPEIUTTIK *Kylecl OOMbIHINA KYPaCThIPbLIA IbI.
DJEeKTUBTI MOHJEP KaTajorbl )KYHEJIeHIeH TaHaay OOMBIHIIA MOHAEP Ti3IMIH KOHE ONapAbIH
KbICKa CUTIATTaMacChlH KapacCThIPaIbl.

MaructpanT ~ MaMaHABIKTApIbIH  MIHAETTI  KOMIIOHEHT/’KOFapbl ~ OKYy  OpPHBI
KOMIIOHEHTIHIH  TOHAEPIH MEHIrepyMeH Karap, YCHIHBUIBII OTHIpFaH TaHJay OOMBIHIIA
MIOHJEPAl TaHIaIl alybl THIC.

DJeKTUBTI MOHJEpAl TaHAayFa »/Bailzep KeHec Oepeal. MarucTtpaHT 37BaiizepMeH
Oip;iece OTBIPBIN, MAaruCTPAHTTBIH KEKE OKY J>KOCMApblH Kypy YIIIH IOHAEpre >Ka3buly
HBICAHBIH TOJTHIPAIBL.

Kypmerri  maructpant! bimim  Oepy  TpaeKTOPUSACHIHBIH  OIpTYTaCTHIFBIHBIH
ovnacteipbuTybl Ci3iH OoJjlammakra MaMaH PETiHAE KOCiOM JallbIHIBIFBIHBI3IBIH JCHTCHIHE
BIKIIAJI €TETIHIH €CTE CAKTaybIHBI3 KEPEK.

BBenenue

[Ipn kpenuTHON TexHOJOTUM OOyYEeHHsI pa3pabaThIBA€TCS KaTaloOT JJIEKTHUBHBIX
JTUCIUIUINH, KOTOPBIM MpPENCTaBlIsIeT COOOM CHUCTEeMaTHU3UPOBAHHBIM MEpeueHb TUCIUTLINH
KOMITOHEHTA 0 BBIOOPY M COJIEPIKUT KPATKOE UX OIHCAHHUE.

Hapsiny ¢ wu3ydeHHMeM JUCHUIUIMH 00s3aT€IbHOTO / BY30BCKOIO KOMITOHEHTA,
MarucTpaHT JIOJKEH BBIOPATH JIsl U3yUYEHUSI TUCIUILTMHBI KOMIIOHEHTA 110 BBIOODY.

KoHcynbranuu mo BbIOOPY SJEKTUBHBIX AUCIUIUIMH J1aeT djABaiizep. BMmecte ¢ HuUM
MarucTpaHT 3amnoyiHseT ¢GopMy 3amuMcu Ha JUCUMIUIMHBL Jyisi  cocTaBieHuss WMVYII
(MHAUBHUIYaILHOTO YYEOHOTO TIJIaHa).

YBaxaembie MaructpanThbl! BaXkHO TOMHHTB, YTO OT TOTO, HACKOJIBKO MPOJAYMaHHOW U
nenoctHoit Oyner Bama oOpa3oBaTenbHash TpPaeKTOpHs, 3aBUCUT ypoBeHb Bareit
po¢heCCUOHAIBHON MOJATOTOBKH, KaK OyayIIero CreuanucTa.

Introduction

At the credit technology of education the catalog of elective disciplines which
represents the systematized list of disciplines of a component by choice and contains their
brief description is developed.

Along with the study of the disciplines of the compulsory/university component, a
graduate student must choose to study the disciplines of the elective component.

Advising on the choice of elective disciplines gives the adviser. Together with him a
Master student fills in an enrollment form for disciplines for making up an IEP (individual
study plan).

Dear Master's students! It is important to remember that the level of your professional
preparation as a future specialist depends on how thought-out and integral your educational
pathway will be.



CemMecTtp 0oiibIHIIA 3JIEeKTUBTI MOHAepaAi 06,1y / Pacnipenesenne 3J1eKTUBHBIX
aucuuminH no cemecrpam / Distribution of elective courses by semester

Kpemutre | Axanem
p caHsbI / WSJIBIK
Koin-Bo Ke3eH/
ITonnin ataysl / HanmenoBanue auciuruinabl /Course name KpPEIUTOB/ Axan
Number | mepuon/
of credits | Academ
ic period
Crparermsuiblk ~ koMMyHHKampsuiap/  Crpatermdeckne  KOMMYyHuWKanuu/ — Strategic
Communications 5 1
Kazipri penaknusuiblk Kei3MeTTiH crenudukace/Crieruduka COBpeMEHHON
penakimonHoi nesteapHoctd / The specifics of modern editorial activity
Kasipri Oykapaiblk KOMMYHHKAIIUSIHBIH FBUTBIMA TYXKbIpbIMIamaiapbl / CoBpeMeHHbIE 5 2
Hay4YHbIC KOHIIEMIINK MaccoBoii kommynuKkarmu / Modern scientific concepts of mass
communication
KypHanuctik noHAepAl OKBITY 91icTeMeci / MeToanKa MpernoaaBaHus KYPHATUCTCKIX 5 2
mucturind / Methods of teaching journalism
MeMIteKkeTTiK opraHiap/Iarsl )KoHe YKIMETTIK eMec YiUbIMIapaarkl KOMMyHHUKausiap/ 5 2
Kommynukanuu B rocopranax u HIIO/ Communications in government agencies and
non-governmental organizations
Kazakcraunsik BAK KbI3MeTiHIH casCH-YKOHOMHUKAIBIK acIieKTiiepi / 5 2
[HomuTuko-3K0HOMIYEcKHe actieKTh! (yHKImonupoBanus CMU Kazaxcrana /
Political and economic and social aspects of forming of Kazakhstani mass media
BAK-tap PR-kommyHukanus xypainst perinae / CMU kak uacTpymMeHT PR- 5 2
koMmyHuKanuii/ Media as a PR tool-communications
ApHaiipl MaKcaTTap YIIiH met Tt/ VHOCTpaHHBIN S3bIK T CTISIHATBHBIX IeJei/
Foreign language for special purposes
KoHCTpyKTHBTI KapbIM-KaTbIHAC MICUXOJOTHACH / [ICHXONOTHSI KOHCTPYKTHBHOTO 5 2
obmenns / Psychology of constructive communication
MeauaOuTiKTiUTIKTIH XKoHE CBIHU OWJIBIH AaMybl/ Pa3BuTre MeInakOMIEeTeHTHOCTH H
kputnueckoro mpinuieHns/ The development of media competence and critical thinking
3amanymn meaua texHonorusuiap / CoBpeMeHHbIe Meaua TexHooruu / Modern media 5 3
technologies
MenuraeHiM yHBIMAACTBIPBUTYBI KOHE MIBIFApbUIBIMBL / OpraHu3anus U BBITYCK 5 3
Meauanponykuuu / Production in the media product
TeneTapaTbUTBIMABI YHBIMAACTHIPY (TIpOJOCcCcepIlik Kbi3MeT) / OpraHu3anus TeleBelaHus 5 3
(mpoarocepckast gesrenbHocTh) / Organization of TV (producer activity
Menauanunresuctuka / Menuanunrsucruka / Media Linguistics 5 3
Menuna MOTIHJII pelakiusuIay )KoHE MOJIeNbey /PeakTupoBaHie U MOIETHPOBaHHE 5 3
menunarekcra / Editing and modeling media text
XKypHanucTrkagarsl MOICHHETaPAIbIK KOMMYHUKaNUs/ MeXKyIbTypHasi KOMMYHHUKAIUS 5 3
B )KypHasuctuke/ Intercultural communication in journalism
Kypuanucruka meonronorusicel/Jleonronorus skypuanmuctukn / Deontology of journalism 5 3
KoraMIbIK KEHICTIK IeH a3aMaTThIK XKypHaaucTuka/ [TyOaudHas cdepa u rpakaaHckast 4 3
xypHanuctuka / Public Sphere and Citizen Journalism
OJIEYMETTIK JKeJIJIep KOFaMHBIH oJieyMeTTeHy ypaicinae/CoiiceTu B mpoiecce 5 3
cormanu3armu obmectsa / Social networks in the process of socialization
Canjpik Mea kommyHukanusiiap / Ludpossie Mmenna kommyHukaiuu / Digital media 4 3

communications




1 1 oKy KbLJIBIHA APHAJIFAH JJIEKTHBTIK MOHAep / DJIeKTUBHbIe TMCUMILVINHBI 1/ 1 roga o0y4yenusi/ Elective courses for year 1

Cmpamezusanvlk Kommynuxauusnap / Cmpamezuueckue kommynuxayuu | Strategic Communications

OKy makcamut / Yueonas uenw | Purpose

MarucTpaHTTapibl CTPATETUSIIBIK, CAsCH JKOHE
MeIMaKOMMYHHUKALUSHBIH TEOPHUSIIBIK
acIIeKTiJIepiMeH, TYCIHIKTEpIMEH JKoHE
TYKBIPBIMJAMANIBIK 0a3achIMEH TaHBICTHIPY.

O3HaKoOMJIEHUE MaruCTPAHTOB C TEOPETUUYECKUMHU
acIeKTaMHu, MPECTABICHUSIMH U TTOHATUHHON 0a30i
CTPaTEruyeCKou, MOJIUTHIECKON U
MEJIMAaKOMMYHHKAIINH.

To familiarise undergraduates with theoretical
aspects, concepts and notions of strategic,
political and media communication.

OKbimy

Hamuoceci / Pesynomamot 06yuenus / Learning outco

mes

KypcTbl coTTi asgsKTaraHHaH KeiiiH 0ijim

ajlymbLiap

—  ChIpTKBI OpTaMeH (MaKCcaTThl ayTUTOPH,
MEMJIEKETTIK OpraHiap, Kacion KaybIMIacThIKTap,
AKCIIEPTTEP) TUIMJII ©3apa IPEKETTECY KIHE
CEHIM/Il KapbIM-KaThIHAC OpHATY

—  KociOu KbIBMETIH/IE dNIEM/TIK JKOHE Ka3aKCTaH IbIK
Me/IaHbIH MTHHOBAIIUSUTBIK TAMY TIPHHIAITEP]
MEH MEXaHU3M/IEpiH, 3aMaHayH
MEIMaTEXHOJIOTHSLIIAP MEH aKIapaTThIK-
KOMMYHHKAITHSUIBIK TEXHOIOTHSIIAPIbI KIHE
KacaH/Ibl HHTEJUICKTTI KOJIIaHYy.

— Kammaii MeaHbIH JaMy KHE KbI3MET €Ty
3aHIBUTBIKTAPBIH aHBIKTAY, TOYEKENIepAl O0IrKay,
CTPATETUSUTBIK KOMMYHHUKAIIUSIIAP apKbLTbI
UMUJDK KYPY JKOHE KOJIay.

— OpTYpIi KOHTEKCTTEpAe YIBIMHBIH/5KO0aHBIH
OelleNiH Kypy *oHe caKTay YIIiH
KOMMYHHKAITUSUTBIK CTPATET S JIEMEHTTEPIH
(mo3unusIay xKoHe UMUK CcasCaThIH KOca
aJFaH/a) )kacay, bIKTUMAaJ ToyeKeJaep/Il
OoJpKar OTHIpHI,

— JlarmapseICTBIK XaFaiiiapaa Hemece Oeenre
Kayill TOHIIPETIH KaTepiiep Ke31Hae
KOMMYHHKAITUSUTBIK CTPaTErusiiapabl
931pJIey/IiH HEeT13r1 NPUHIUNTEPIH, KICI0U

ITocse ycnemHoro 3aBepuieHunst Kypca

o0yyarommecsi OyayT

— Db dexTBHO B3aMMOIEICTBOBATH U
BBICTPANBATh JIOBEPUTENIbHbIE OTHOLIEHUS C
BHEIIIHEH CPEON: LIEJIEBOM ayIUTOPHUEN,
roCyJapCTBEHHbBIMU OpraHaMH,
po(ecCHOHALHBIME COOOIIECTBAMU,
IKCIEPTaMHU.

— MHcnonw3oBath B cBOEH npodeccnoHaIbHOM
JEeSITeIbHOCTH IPUHIUIBI U1 MEXaHU3MBI
MHHOBAILMOHHOTO PAa3BUTHS MUPOBBIX U
Ka3aXxCTaHCKUX MEIHa, COBPEMEHHbBIE
Me/IMaTeXHOJIOT U, HHPOPMAILIMOHHO-
KOMMYHHUKAITIOHHBIE TEXHOJIOTHH,
UCKYCCTBEHHBIN MHTEIIJIEKT.

— Ormpenensats 3aKOHOMEPHOCTH Pa3BUTHS U
(GYHKIIMOHUPOBAHUS Macc-Meua,
MIPOTHO3UPOBATh PHCKH, CO3/IaBaTh U
NOJIEP’)KUBATh UMUK Yepe3 CTpaTernyeckue
KOMMYHHUKAITHH.

— Pa3pabareiBaTh 351€MEHTHI CTpAaTETuu
KOMMYHHKAIHMH (BKJIIOYasi HO3ULMOHUPOBAHHUE U
UMHJDKEBYIO TIOJUTHKY) JUTSL CO3JIAHUS U
NOJIep)KaHUs pelyTalluy OpraHU3aIH/TIPOEKTa
B Pa3JIUYHBIX KOHTEKCTAX, IIPOTHOZUPYS
NOTEHINAJIbHBIE PUCKH;

After successful completion of the course,

students will be

— Effectively interact and build trust-based
relationships with external stakeholders,
including target audiences, government
bodies, professional communities, and
experts.

—  Apply principles and mechanisms of
innovative development in global and
Kazakhstani media, modern media
technologies, information and communication
technologies, and artificial intelligence in
professional activities.

— ldentify patterns in the development and
functioning of mass media, forecast risks, and
create and maintain an image through
strategic communications.

— Formulate elements of communication
strategy (including positioning and image
policy) for establishing and maintaining an
organization's/project's reputation in diverse
contexts, while forecasting potential risks;

— Atrticulate the core principles for developing
communication strategies under crisis
conditions or reputational threats, accounting
for ethical norms of professional

7




KOMMYHHKAITUSTHBIH dTHKAIBIK HOpMaTapbIH
€CKepe OTBIPHII, KAIBIITACTHIPY.

®opMyIMpOBaTh OCHOBHBIE TPUHIIUIIBI
pa3pabOTKM KOMMYHHMKAIIMOHHBIX CTPATETHil B
YCIIOBHSIX KPU3UCA WM PEIYTAMOHHBIX yIpo3,
YUUTBIBAs 3TUYECKHE HOPMBI TPOPECCHOHATBHOM
KOMMYHUKAaIUU.

communication.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Kypcmuiy Kvickawa mazmynst / Kpamkoe codepaycanue kypca/ Course summary

By 0Ky KypChI CTpaTerusibIK
KOMMYHUKALUIAp bl XKOCIIapiaybIH
epeKLIeNiKTePiH 3epTTeyre OarbITTaIFaH; MYAIeIi
TapanTapMeH OailylaHbIC OpHATY; aKIapaTThIK XKOHE
PR napeIreiHa Tanmaay xKyprisy, 09ceKenecTik
OpTaHBbI 3ep/esiey KOHE MaKCaTThl Ay AUTOPUSHBIH
KQXKETTLTIKTepl MEH KaJlayJlapblH aHBIKTAY;
KOMMYHHKAIIHsI CTPAaTETrusIapbl apKbUIbl HMUIKAIL
KYpY KoHE KOJIIay; KOMMYHHKAIHSITBIK
CTpaTerusiHbIH MaKcaTTapblHA JKETY YLIIH €H
TUIM/JII ME/IHa apHAJap/Ibl Oaraay oHe TaHIay;
yUBIMHBIH OefiesliHe ocep €Tyl MYMKIH AaFaapbic
HEMece KYTIIETeH OKHFa JKaFIaiiblHa
KOMMYHHKAIMSUIIBIK CTpaTeTrusiiapabl d3ipIey.
Conpaii-ak ocblHAal Macenenepl KapacToipy: [miki
KoMMyHuKanusiap. Tuimainik 6enrici. Kapbim-
KaTBIHACTAFBI DTHKA.

JlanHblii yueOHBIN Kypc HalpaBlieH Ha U3y4CHHE
creuu(UKH CTPAaTErn4ecKoro niaHupPOBaHUS
KOMMYHUKAaIUH; BEICTPAMBAaHUE KOMMYHUKALIUI C
3aMHTEPECOBAHHBIMU CTOPOHAMM; IIPOBEICHUE
aHaiu3a uHdopmannronHoro u PR peiHka, n3ydyenue
KOHKYPEHTHOM Cpe/ibl M ompeeeHne NoTpeOHOoCTe!
Y MPEIOYTEHUI LIEJIEBOM ayIUTOPUH; CO3/ITaHUE U
NOAJEPKaHUE UMMJIKA YEPE3 CTpaTeruu
KOMMYHHMKAIIUI1; OLleHKa U BbIOOp Haubosee

3 PEKTUBHBIX MeIHa-KaHAJIOB I JOCTHXKEHUSI
1esne KOMMYHUKAIIMOHHOM cTpaTeruu; pa3padoTKy
CTpaTeruii KOMMYHHMKAIMU B YCIOBUAX KpU3UCa WIN
HEOKUJJAHHOT'O COOBITHSI, KOTOPOE MOKET MOBJIUSATH
Ha pEeINyTalNIo0 OpraHu3anuu. A Takxke
PacCMOTpPEHHE TAKUX BOIPOCOB: BHyTpeHHME
KoMMYyHHKaIMH. OneHka 3ppeKTUBHOCTH. JTHKA B
KOMMYHUKAaIUsX.

This training course is aimed at studying the
specifics of strategic communications planning;
building communications with stakeholders;
conducting an analysis of the information and
PR market, studying the competitive
environment and determining the needs and
preferences of the target audience; creating and
maintaining an image through communication
strategies; assessment and selection of the most
effective media channels to achieve the goals
of the communication strategy; developing
communication strategies in the face of a crisis
or unexpected event that may affect the
organization's reputation. And also
consideration of such issues: Internal
communications. Efficiency mark. Ethics in
communications.

Hocmpexsusummepi / llocmpexeuzumet/ Postrequisites

BAK-tap PR-koMMyHUKaIMs Kypajibl peTiHIe

‘ CMMU kak nactpymeHT PR-koMMyHMKanui

Media as a PR tool-communications

bazoapnama scemexuiici / Pykosooumens npozpammost/ Programme manager

HIasaxmem A.K.

‘ Kynzypoea O.I.




Kasipzi peoaxuyusanvix Keizmemmin cneyuguracot | Cneuughuxa cospemennoii
peoaxuyuonnoi deamenvrnocmu / The specifics of modern editorial activity

OKy makcamuwt / Yueonan yenv/ Purpose

biniM KemieHiH any, MIBIFApMAIIbUIBIK OMIAY/IbI
IaMBITY, OYKapajJblK aKmapaT KypalJapbIHbIH

TEOPUSCHI MEH MPaKTUKACBIHBIH Heri3ri
VFeIMAApbIH  MeHrepy, BAK-Tarbl penakiusibiK
KbI3METIICH OaTaHBICTHI npoOaemManap bl

TaOBICTHI LICINY JIaFIbUIAPBIH MEHTepy

ITonyyenue KOMILIEKCA  3HAHW, pa3ButTue
TBOPYECKOT'O  MBILIUIEHHUs, YCBOEHHE  0a30BbIX
MOHATUM  TEOPUM M MPAKTUKA  MacCOBOH
uHpOpMaLlUY, OBIAJCHHUS HaBBIKAMU YCIIELIHOI'O
pemieHust TpoOJIeM, CBA3aHHBIX C PENAKIMOHHOM
nesreabHocThio B CMU

Obtaining a set of knowledge, developing
creative thinking, mastering the basic concepts
of the theory and practice of mass media,
mastering the skills of successfully solving
problems related to editorial activities in the
media

OKbimy

Hamuoceci / Pesynomamot 06yuenus / Learning outco

mes

Kyperbl ¢oTTi asiKraraHHaH KeiiH 0iximM

aJIymbLiap

— PepaknusHbIH MIBIFAPMAIIBUIBIK KbI3METIHIH
0acbIM OaFbITTapbIH 931pIIey, KYPHAIUCTIK
MaTepHalAapAbl OHJICY, CBIHU Taj1ay MEH
TEKCepy KYpri3y, 63 KOHTCHTIH Kacay.

— CpIpTKBI OpTaMeH (MaKcaTThl ayIUTOPUS,
MEMJIEKETTIK OpraHjap, Kacion
KaybIMJIACTBIKTAP, SKCIIEPTTEP) THIM/L ©3apa
OpEKeTTeCy JKOHE CEHIM/II KapbIM-KaThIHAC
OpHary.

— JKanmaif MeauaHbIH JaMy KOHE KbI3MET €Ty
3aHJIBUTBIKTAPbIH aHBIKTAY, TOyeKeIAepIi
0oiDKay, CTPaTEerHsUIBIK KOMMYHUKAIUSIIAP
apKBIIbl UMUK KYPY JKOHE KOJIay.

— AKmaparThK KoFaMm, )xahaHany,
JeMacCUpUKAIHS XKOHE TUPPIAHIBIPY
KaFJaiibIHIaFbl Ka3ipri 3aMaHFbl Macc-
ME/IMaHBIH JIaMy KOHE KbI3MET €Ty
3aHIBUTBIKTAPBIH TANAAY, PEAAKIUSITBIK
KbI3METKE 9cepiH 00JIKaM OTHIPHII

IMocae ycnenmHoro 3aBepiuieHnst Kypca

o0yuarommecsi OyayT

— Pa3pabareiBaTh TPUOPUTETHBIC  HAIPABICHUS
TBOPYECKOMH JeSITeTbHOCTH penakuuu,
pEIaKTHPOBaTh H IMOJABEPraTb KPUTUICCKOMY
aHAITU3Y u IPOBEPKE KYPHAITHCTCKUE
MaTepHalbl, CO3/1aBaTh COOCTBEHHBIH KOHTEHT.

—  DOddexTuBHO B3aUMOJIEUCTBOBATh u
BBICTPAWBaTh JIOBEPUTEIbHBIC OTHOIICHUS  C
BHEIIIHEH  CpENOM:  LEJNEBOM  ayJuTOpHUEH,

roCy/1apCTBEHHBIMU OpraHamu,
poQeCCHOHATBHBIMU COO0IIeCTBAMHU,
HKCIIEPTAMHU.

— Ompenenars 3aKOHOMEPHOCTH  Pa3BUTHSA U
(GYHKITMOHUPOBAHHUS Macc-Meaua,
IMPOrHO3NPOBATH pHUCKHU, cO31aBaThb n
MOAJEPKUBATh HMMHIK 4Yepe3 CTpaTerHuecKue
KOMMYHUKAIIUH.

— AHanmu3upoBaTh 3aKOHOMEPHOCTH pa3BUTHS U
(GYHKIIMOHUPOBAHMSI COBPEMEHHBIX MacC-Mea B
YCIIOBHSIX nH()OpPMAITMOHHOTO oOmecTna,
riao0aan3alum, nemaccuukanum u
u(pOBHU3AIK, TPOTHO3HPYS WX BIMSHUE Ha

After successful completion of the course,

students will be

— Develop priority areas of the editorial
team'’s creative activities, edit and critically
analyze journalistic materials, and create
original content.

— Effectively interact and build trust-based
relationships with external stakeholders,
including target audiences, government
bodies, professional communities, and
experts.

— Identify patterns in the development and
functioning of mass media, forecast risks,
and create and maintain an image through
strategic communications.

— Analyze patterns of development and
functioning of modern mass media in the
context of the information society,
globalization, demassification, and
digitalization, forecasting their impact on
editorial operations

PECAaKIINOHHYIO ACATCIIbHOCTD

9




Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Kypcmuiy kvickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

Axnapatrteik kKoram koHe bBAK. Koramubig
UHIYCTpUAJABl JaMy Ke3eHnepi. bykapaibik
akrmapar KYpaaapbiH nemaccuduranusiay
TYXKbIpbiMAamMacbl. BAK-Tbl 3aHHaMalIbIK pPETTEY
omicrepi.  OpKEHHETTIH  JeMacCH(PHUKAIUSACHL.
AKMapaTThIK KOFaMHBIH KaJIBIIITaCybl
KOHTEKCiHaeri »nmekTpoHablK BAK-TeiH — nmamy
nepcrnektuBaiapsl. Peceit Men KazakcTaHHBIH
WNuTepHeT XoHE aKmaparThlK KeHicTiri. SMM-
menemkment. KP  BAK  kahanmany  sxoHe
KEPTUTIKTEHIIPY. Jarta-eHipiik BAK-Ttarsl
xypHanuctuka. KP snextponast BAK. actypmi
BAK pemakumscbl >KYMBICBIHBIH  €PEKIIENIri.
Hoctypni  xoHe kaHa Menua: xahangany
MIPOLIECIHIC ©3apa OPEKETTECY KOJIAPHI.

HNudopmannonnoe

Macc-Meua.
peryiIupoBaHus

JneMaccupuKauu
3aKOHOAATEIHLHOTO
Hemaccudukanus  [IUBHIA3AINM.
pa3Butus  3nekTpoHHsix CMU B
CTaHOBJICHUS UH(OPMAITMOHHOTO
Wutepuer u  uHpOpMannoHHOE
Poccum wm  Kazaxcrana.

JKYpHaJIMCTHKA B
DNEeKTpOHHBIE

PEruoHaJIbHbIX

rio0aan3alumy.

oobmecteo u CMMUM. Dramnsl
WHIyCTPUATIBLHOTO pa3BuTHs oOmiecTBa. KoHmenius
MeTtonasl

CMU.
[TepcniexTrBBI
KOHTEKCTE
o011ecTBa.
MPOCTPAHCTBO
SMM-MeHEeKMEHT.
I'moGanu3anus wu nokanmm3anuss CMUM PK. Jlara-
CMU.
CMU PK. Cnemnuduka paboThl
penakuuu Tpaaunuonnoro CMU. Tpamunmonusie u
HOBBIE MeJua: TMYTH B3aUMOJICHCTBUS B Ipoliecce

Information Society and mass media. Stages of
industrial development of society. The concept
of mass media demassification. Methods of
legislative  regulation of mass media.
Demassification of civilization. Prospects for
the development of electronic media in the
context of the formation of the information
society. Internet and information space of
Russia and Kazakhstan. SMM-management.
Globalization and localization of the media of
the Republic of Kazakhstan. Data journalism in
regional media. Electronic media of the
Republic of Kazakhstan. The specifics of the
work of the editorial office of the traditional
media. Traditional and new media: ways of
interaction in the process of globalization.

Ilocmpexsusummepi / Illocmpexeuzumot/ Postrequisites

BAK-tap PR-koMMyHHKaIMs Kypasbl peTiHIe

‘ CMMU kak nCcTpyMeHT PR-KOMMyHMKanui

Media as a PR tool-communications

bazoaphama scemexuici / Pykoeooumens npozpammel/ Programme manager

Hlaaxmem A.K.

| Kynzyposa O.I.
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Kasipzi oyxapanvik KoMMmyHuKayuansly 2olisimu myxcoipoimoamanapsl / Coepemennvle HayuHvle KOHYERYUU MACCOBOU
xkommynuxayuu / Modern scientific concepts of mass communication

OKy makcamuwt / Yueonan yenv/ Purpose

Bykapayiblk KOMMYyHHUKAITUSTHBIH MOHIH 3€pTTEY,
BAK-TBIH FBUIBIMHM TYKbIpbIMIaMaJlapbIH Tajlaay
onictepi MeH Tocinaepin meHrepy, BAK-ToIH
Ka3ipri FbUIBIMU TYXKbIphIMaMallapbIHbIH
FanamapIk »oHE KepriikTi MaciITaOTarbl
OyKapaJbIK aKlapaT KypalJapblHbIH JaMy
MIPOLIECTEPiHE dCEPiH Oaramay.

N3yunTth CyIIHOCTH MAacCOBOW KOMMYHUKAlWH,
OCBOMTb METOJbl W IIPUEMBl aHAIM3a HAy4YHBIX
koHuenuuit CMU, oueHuTs BIMSHME COBPEMEHHBIX
Hay4yHbIX KoHuenuid CMU Ha nponecchl pa3BUTHUS
Macc-Menua B I100aJbHOM | JIOKaJTbHOM MacuiTadax.

To study the essence of mass communication,
to master the methods and techniques of
analyzing scientific concepts of mass media, to
assess the impact of modern scientific concepts
of mass media on the processes of mass media
development on a global and local scale.

OKbimy

namuceci / Pesynomamot 00yuenusn / Learning outco

mes

KypeTsl ¢oTTi agKTaraHHaH KeliiH 0l1im
aJIylibLIap

— OJCYMETTIK-CasiCh, SKOHOMHKAIBIK,
T'YMaHHUTAPIIBIK FRUIBIMIAP TEOPHICH MEH
TOKIPUOECIHIH alFalIKbl OLTIM ICHreliH
KOepCeTy.

KociOu KpI3MeETIHIE AJIEMIK KIHE
Ka3aKCTaHAbIK MeIMaHbIH MHHOBALIUSJIBIK 1AMy
MPUHIUITEP] MEH MEXaHU3M/ICPiH, 3aMaHayH
Me/IMaTEeXHOJIOTUsIap MEH aKMapaTThIK-
KOMMYHHKAIHSUTBIK TEXHOJIOTUSITAP/IBI KOHE
’KacaH/1bl UHTEJIJIEKTT] KOJIJaHy.

KaciOu KpI3MeTTer1 CTpaTerusuibIK MemiMaep Il
Heri37ey YIUiH 3eKTI MeanayaepicTep MeH
KyObuibicTap sl (SMM, BUpanbUIbIK, 1€pEK-
KypHanucTuka, menuanarsl JKI) coiikec
YKBIMJIBIK KOMMYHUKALUS FBUTBIMU
TYKBIpBIMAaManapbl TYPFHICEIHAH
MHTEpIpeTanusiay.

ITocne ycnemHoro 3aBepuieHns Kypca
odyuyarmmuecs OyayT:

— Iloka3piBaTh  BBICOKMH  ypOBeHb  Hamboiee
MNEPCAOBBIX 3HAHUH TCOpHUU u IMPaKTUKKN
COLIMATIbHO-TIOJINTUYECKUX, 9KOHOMMYECKUX,

r'yMaHHUTapHbIX HAYK.

— MHcnonw3zoBath B cBoeil mpodeccroHaTbHON

JNEATENIbHOCTA ~ NPUHLMIBI U MEXaHU3MBI
WHHOBAIlMOHHOTO  Pa3BUTHS MHPOBBIX 174
Ka3axCTaHCKUX Mema, COBpPEMEHHBIE
MeJTMaTEeXHOJIOTHH, uH(}OpMaIMoOHHO-
KOMMYHUKaMOHHBIE TEXHOJIOTHH,

WCKYCCTBEHHBIM UHTEIIJICKT.

— HHrepnpeTupoBaTh akTyalbHbIE MEAUATIPOLIECCHI
n sBiaeHus (SMM, BupanpHOCTH, Jara-
KypHanmuctuka, MW B Menua) dyepe3 mnpusmy
pPEJEBAaHTHBIX HAYYHBIX KOHIIEMNIMI MacCOBOM

KOMMYHHKAITIH JUISE 000CHOBaHHUs
CTpaTeTHYECKUX PEUIeHUH B MpodeccuoHaIbHON
JIESITEJIbHOCTH.

After successful completion of the course,
students will be:

Demonstrate a high level of advanced
knowledge in the theory and practice of
socio-political, economic, and humanitarian
sciences.

Apply principles and mechanisms of
innovative development in global and
Kazakhstani media, modern media
technologies, information and
communication technologies, and artificial
intelligence in professional activities.
Interpret contemporary media processes
and phenomena (SMM, virality, data
journalism, Al in media) through the lens of
relevant scientific mass communication
concepts to substantiate strategic decision-
making in professional practice.

Ilpepexsusummepi / Ipepexeusumet / Prerequisites

MenuazepTrey o1ici )KoHe 9JlicTeMeci

‘ MeTom0JI0THs M METOANKA MEIUANCCIIEJOBAHMS

| Methodology and methods of mediaresearch
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Kypcmuinkovickauwa mazmynut / Kpamkoe codepocanue xkypca/ Coursesummary

Bykapaliblk KOMMyHUKAIUSIHBIH TEOPHSUIBIK
¢dopmanapsl. KypcThlH oHI MEH MiHAETTEPI.
Cypak tapuxsl. MK TeopHschl Typalibl TYCIHIK.
TeopusuTbIK TYKBIphIMIaMAIap MEH JJIICTED.
[erenaik 3epTTEyIIICPAIH FHIIBIMHA
eHOeKTepiHeT OYKapaablK KOMMYHHKAIUSIIAP.
Bykapainbik koMMyHUKaIus Typiepi. bykapanbik
aKmapaT KypaJaapsl )koHe OyKapasbIK
KOMMYHHUKaIusuap. bykapanbik akmapat
KypaJiapbl MEH KOMMYHHUKAIUSTHBIH 3aMaHayH
TY)KbIpbIMAaManapbl. KoMMyHUKaUsSHBIH
TEOPHSUIBIK MAceleNnepi 3epTrey. bykapanbik
KOMMYHHKAIUSHBI 3epTTeyAeri bareic xoHe
[IeiFpic MEKTENITEPIHIH epeKiIenikTepi. Mooubai
OaiinaHbIC KaFJaibIHAAFbI )KahaHIBIK aKIapaTThIK
KeHicTiK. "Mo3ankansik MmogeHner" BAK

Teopernueckre (HOpMbI MAaCCOBOM KOMMYHHUKAITUU.
IIpenmer wu 3agmaum kypca. Hcropust Bompoca.
[Tonsitus o reopun MK. Teopernueckne KOHIETIUN
U METOoJbl. MaccoBble KOMMYHUKAIIMM B HAayYHBIX
Tpydax 3apyOeXHbIX  ucciefoBareneil.  Bumsl
MaccoBoi komMMyHHKanuu. CpeacTtBa MaccoBO
uHpOpMallMK U MacCcoBble  KOMMYHHUKAIIUH.
CoBpeMEHHbIE  KOHLENIMU  CPEICTB  MaccOBOMU
uHpopMaliu W KoMMyHHKanuu. HccienoBaHue
TEOPETHUUECKUX pooieM KOMMYHHUKAIUH.
OcobOenHoctr 3amagHbplX M BOCTOYHBIX IIKOJ B
W3YYCHUH MacCOBOM KOMMYyHHKauu. [obanpHOE

MHPOPMALIMOHHOE  MPOCTPAHCTBO B YCIOBMSX
MOOUIIbHOM KOMMYHUKAaIUU. «Mo3anuHas
KynsTypa» CMU.

Theoretical forms of mass communication.
The subject and objectives of the course.
Background of the issue. Concepts of the MK
theory. Theoretical concepts and methods.
Mass communications in the scientific works of
foreign researchers. Types of mass
communication. Mass media and mass
communications. Modern concepts of mass
media and communication. Research of
theoretical problems of communication.
Features of Western and Eastern schools in the
study of mass communication. Global
information space in the context of mobile
communication. The "mosaic culture™ of the
media.

Iocmpexsusummepi / Ilocmpexeuszumut/ Postrequisites

bazoaprama scemexwiici / Pykosooumens npozpammul/ Programmemanager

Kycynosa A.M.

Kycynosa A.M.
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Kypnanucmik nandepoi oxkpimy adicmemeci / Memoouka npenooaganus
acypuanucmckux oucuyunaun / Methods of teaching journalism

OKy makcamuwt / Yueonan yenwv/ Purpose

Kasipri 3aMaHFbI aKMapaTThIK HapPbIK
KargaiblHIa JKEMICTI I1eIarOrMKaIbIK JKYMBIC
JaFIbLUIAPBIH JAMBITY, XaJIBIKAPAIbIK JCHTeHIer1
3aMaHayd  TaJanTapibl  €CKepe  OTBIPHIIL,
KYPHAIMCTIK  TIOHAEPAI  OKBITYIBIH  JKaHa
MOJICJIBJICPIH d31pIiey

Pa3zBuTne HaBBIKOB IUIOJOTBOPHOM IE€JAarOrMYE€CKON
paboThl B YCIOBHSIX COBPEMEHHOI'O MH()OPMAIIMOHHOTO
pBIHKA, pa3paboTKa HOBBIX MOJEJIEH TNpenoaBaHus
JKYPHAJIMCTCKUX JUCHUIUIMH C Y4YETOM COBPEMEHHBIX
TpeOOBaHUI MEXIYHAPOHOTO YPOBHS

Development of skills of fruitful pedagogical
work in the conditions of the modern
information market, development of new
models of teaching journalistic disciplines
taking into account modern requirements of the
international level

Oxvtmy namuoiceci / Pezyniomameut 00yuenusn / Learning outco

mes

KypcTbl coTTi assKTaFaHHAH KeiliH 0ijim
aJIymbLiap

— Kana negarorukaibIK TEXHOJIOTHUSIIAPIbI
naiganaHslil, KypPHATUCTHKA TOHAEP1
OOMBIHIIIA OKY-9/IICTEeMEJIIK MaTepuasiap
KYpacThIpy, COHBIMEH KaTap aKaJeMHUSIIBIK
IIBIHAWBUTBIK MOJICHUETIH HACHXATTal
OTBIPBII, MEeJATOTMKAIBIK KOHE FHIIIBIMU-
3epTTey KBI3METI IaFIbLIIapbIH KOPCETY.

— Koci0u KpI3MeTIHAE JIEMIIK KIHE
Ka3aKCTaHAbIK MEIHaHbIH HHHOBALIMSIIBIK
JamMy IPUHIMAIITEP] MEH MEXaHU3M/EPIH,
3aMaHayH MeIUaTeXHOJIOTHUsIIap MEH
aKnapaTTHIK-KOMMYHHKAIHSITBIK
TEXHOJIOTUSIIAPABI )KOHE KACAHIBI
WHTEJUICKTTI KOJIaHy.

— Kypnanuctuka 6iniM 6epy camnacbelH
MeJaroruKablK eJIIeMIep, aKaIeMHSUITBIK
ATHKA jKoHE Oacekere KaOlaeTTi OUTIKTLIIK
TananTapsl Heri3iHe Oaranay oJicTepiH
KOJIJIaHy.

ITocJie ycnmenHOro 3apepuieHus: Kypca
o0yuarommecsi OyayT

— Ilpumensars

CocTaBisaTh yueOHO-METOIUYECKHE MaTEepUaIIbI 110
KYPHAIUCTCKUM JUCLHUILIMHAM C UCIIO0JIb30BaHHEM
COBPCMCHHBIX MMCAArOTHYCCKUX TCXHOHOFHﬁ, a
TaKXe IeMOHCTPUPOBATh HABBIKM M€1arOrMuecKon
Y Hay4HO-UCCIIEI0BATEIbCKON NESITEIbHOCTH,
TPAHCIUPYS KYJBTYPY aKaJleMUYECKOM YECTHOCTH.
Hcnonp30Bath B CBOEH MpodecCHOHATbHON
ACATCIIBHOCTH NPUHIHUIIBI 1 MEXAHNU3MbI
MHHOBAIMOHHOTO PAa3BUTHS MUPOBBIX U
Ka3aXCTaHCKUX MEJIMa, COBPEMEHHbIE
MeIMaTeXHOJIOT U, HH(POPMAILIMOHHO-
KOMMYHUKAIIMOHHBIC TCXHOJIOT'UH, HCKyCCTBCHHBIﬁ
WHTEJJIEKT.

METO/TBI OIICHKH KauecTBa
KYPHAJIUCTCKOTO  oOpa3oBaHUSI  HAa  OCHOBE
MEAArorTHIeCKUX METPHUK, aKaJIeMUYCCKOW ITHKH U
TpeboBaHuU K npodeccnoHanbHOMI
KOHKYPEHTOCTIOCOOHOCTH.

After successful completion of the course,

students will be

— Develop educational and methodological
materials for journalism disciplines using
modern pedagogical technologies, as well
as demonstrate skills in teaching and
research activities while promoting a
culture of academic integrity.

— Apply principles and mechanisms of

innovative development in global and
Kazakhstani  media, modern  media
technologies, information and

communication technologies, and artificial
intelligence in professional activities.

— Utilize assessment methods for journalism
education quality based on pedagogical
metrics, academic ethics, and industry
competency standards.

Ilpepexsuzummepi / Ilpepexeusumeut / Prerequisites

>KOFapBI MCKTGHTiH ncaaroruKachbl

‘ Ilemarornka BEICIIEH IITKOJIBI

| Pedagogy of higher education

Kypcmuiy kvickawa mazmynot / Kpamkoe cooepycanue kypca/ Course summary

Kypnanucrik 6iniM: Tapuxu acnekr. Y3IiKci3
O11iM Gepy TYXKbIpbIMJAMachl: TAPUXU KO3Kapac.

>KypHaJ'II/ICTCKOC O6pa30BaHI/IeZ I/ICTOpI/IquKI/Iﬁ ACIICKT.

Konnenmms

HETIPEPHIBHOTO 00pa3zoBaHUsI:

Journalistic education: a historical aspect. The
concept of continuing education: a historical
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Kypnanuctik 6i1iM Oepy/IiH ©3€KTi Macenenepi.
bakanaBpuaTt Ke3eHIHE KYPHAIUCTIK TOHIACPII
o3ipyiey KOHE OKBITY oficTemeci. bazanbik
KYPHAJUCTIK TOHACPAl 93IpJiey KOHE OKBITY
omicreMeci. DIEKTUBTI KYPHAIHMCTIK MOHACPIL
a3ipiey JKOHE OKBITY omicTemect.
Kypnanucrepai KociOM JasipiayablH >KOFaphl
OKY OpHBIHJA OKBITYABIH  WHHOBAIUSIIBIK
TEXHOJIOTUSUTAPBL.  ABTOPJBIK  DJIEKTPOH/IBI
OKYJIBIK: 93ipJIeyieH OacTan KOJIJITaHbICKa JeHiH

UCTOPUYECKHI  pakypc. AKTyaldbHbIE  TPOOJIEMBI
KYPHAJTUCTCKOTO 0OpazoBaHus. MeToauka pa3paboTKu
U TpenojaBaHusl KypPHATUCTCKUX TUCUUILIMH Ha dTare
OakanaBpuaTta. MeToauka pa3pabOTKu U MpenoiaBaHus
0a30BbIX KYPHAIMCTCKUX JUCHUIUIMH. MeTroauka
pa3paboTKu u IperoaBaHus AIEKTUBHBIX
JKYPHAITUCTCKUX aucuuIinH. VHHOBallMOHHBIE
TEXHOJOTMM  OOy4yeHUss Ha  BY30BCKOM  JTare
npodeccuoHaTbLHON MOJATOTOBKHU KYPHAJUCTOB.
ABTOPCKHI 3JIEKTPOHHBIM Y4€OHUK: OT pa3pabOTKH 10

BHEIPECHUS

perspective. Actual problems of journalistic
education. Methods of development and
teaching of journalistic disciplines at the
undergraduate stage. Methods of development
and teaching of basic journalistic disciplines.
Methods of developing and teaching elective
journalistic disciplines. Innovative technologies
of training at the university stage of
professional training of journalists. Author's
electronic textbook: from development to
implementation

Ilocmpexsusummepi / Ilocmpexeuzumot/ Postrequisites

bazoapnama scemexuici / Pykosooumensv npozpammsl/ Programme manager

Kynzyposa O.I.

‘ Kynzyposa O.I.
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Memnexkemmik opzanoapoazel ycane yKimemmik emec yubimoapoazol Kommynukayusnap / Kowmynukayuu ¢ 2ocopeanax u HII0 | Communications in
government agencies and non-governmental organizations

OKy maxcamul / Yueonan yenv/ Purpose

KoramMmeH Oaiinanbic KypaiIapblH Maigaiana
OTBIPBIT, MATUCTPAHTTAP aPACHIH/Ia MEMIICKETTIK
Oprasjiap/iblH, YKIMETTIK eMec YHbIMIapAbIH jKoHE
OpTYPIIi MaKCaTThl Ay TUTOPUSIIAPIBIH ©3apa
OpEeKeTTeCyiHI1H MPAaKTUKAJBIK J1aFAbLUIapbIH
KaJIBINITACTHIPY.

CdopmupoBaTh y MarucTpaHTOB MTPAKTUYECKHE
HAaBBbIKH B3aMMOJIEHCTBHUS IOCYIapCTBEHHBIX
OpraHOB, HEMPABUTEIbCTBEHHBIX OpPraHu3aluil u
Pa3IMYHbIX LEIEBBIX AYAUTOPUM UCIIOJNIB3YS
WHCTPYMEHTHI CBSI3€H ¢ 0OLIECTBEHHOCTHIO.

To provide undergraduates with practical
skills in interacting with government
agencies, non-governmental organizations,
and various target audiences using public
relations tools.

Okbimy namuceci / Pezynomamut o6yuenusn / Learning outcomes

Kypcrbl ¢oTTi asiKkraraHHaH KeiiiH OL1iMaaymbLiap
ChIpTKBI OpTaMeH (MaKcaTThl ayAUTOPUS,
MEMJIEKETTIK OpraHjaap, Kacion KaybIMIacThIKTap,
SKCIIEPTTEP) TUIM/II ©3apa OPEKETTECy KOHE
CEHIMJII KapbIM-KaThIHAC OPHATY.

XKanmnaii MmenuaHbIH 1aMy >KOHE KbI3MET €Ty
3aHJBUIBIKTAPbIH aHBIKTAY, TOyeKeepl 0okay,
CTpaTETHsUIBIK KOMMYHUKALUSIIAP apKbLUTBI MUK
KYpY JKoHE KOJJ1ay.

CTpaTerusiblk KOMMYHHKAIHAS apPKBLTBI
MemiiekeTTik opranaap MeH KY ¥-napasiH
MO3UTHUBTI UMMJUKIH KaJIBIITACTBIPY JKOHE YAaNbI
cakTay MEXaHU3M/JIEPiH ICKE achIpy.

IMocye ycnemHoro 3aBepuieHusi Kypca
o0yyarommuecsi OyayT

D¢ eKTUBHO B3aUMO/ICHCTBOBATh M BHICTPAUBATh
JIOBEPUTEIIbHBIC OTHOLICHUSI C BHEIIHEH CpeIou:

LEJNEBOM  ayauTOpHed,  IocyJapCTBEHHBIMU
opraHamu, NnpoQeccuoHaJIbHbIMH COOOIIECTBAMH,
JKCIEPTaMHU.

— OrmpenensaTe  3aKOHOMEPHOCTH  pa3BUTHA U
(YHKIIMOHUPOBaHUS Macc-Meua,
MIPOTHO3UPOBATH PHCKH, CO3/1aBaTh u
MOJIEPKMBAaTh HMMUJK YEpe3 CTpaTernvyecKue
KOMMYHHUKAIIH.

— Buempars  mexanu3mbel  QopmupoBaHMS U

MOJIIEP>KaHUS TTO3UTUBHOIO UMUK TOCOPTaHOB
u HITO yepes crparernueckne KOMMYHUKAITUH.

After successful completion of the course,
students will be

Effectively interact and build trust-based
relationships with external stakeholders,
including target audiences, government
bodies, professional communities, and
experts.

Identify patterns in the development and
functioning of mass media, forecast
risks, and create and maintain an image
through strategic communications.
Establish mechanisms for
building/sustaining positive image of
government bodies and NGOs through
strategic communications.

Ipe

pexeusummepi / [lpepexeusumut / Prerequisites

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepicanue Kypca/ Course summary

KommyHUKaIsiHBIH aHbIKTaMachkl. KoMMyHuKanums
yarinepi. PR-ga opTypii KoMMyHHUKaIus TypJiepiH
KoJ/1aHy epekuienikrepl. Koramaa aknapat Tapaty
TEopHsUIapbl: KOFaMJIBIK IMIKip KOIIOaCHIbUIaphl
apKbUIbl BIKOAN eTy; J.PomxkepcTin quddy3usibik
TEOPHSICHI JKoHE T.0. MeMiekeTTik OacKapyiarbl
aKIMapaTThIH poJti. AKIapaTThIK casicaT, MEMJICKETTIK

Onpenenenne KoOMMyHHUKauu. Moaenu
KOMMYHHKAIU. OCOOEHHOCTH UCIIOJIb30BAHUS
pa3In4YHbIX BUI0B KOMMyHuKauu B PR. Teopun
pacripocTpaHeHust HH(GOpMAaIUK B OOIIECTBE:
BO3/ICHCTBUE Uepe3 JIUJEPOB OOLECTBEHHOTO
MHeHUs; Tuddy3Has Teopus J. Pompkepea u ip.
Ponb nndopmannu B 16cy1apcTBEHHOM

Oprasiap MeH >KepriliKTi e31H-031 OacKapy

ynpasiaeHuu. OnpeneneHue NoHATHI

Definition of communication. Models of
communication. Features of the use of
different types of communication in PR.
Theories of information dissemination in
society: the impact through opinion leaders;
the diffusion theory of E. Rogers, etc. The
role of information in public administration.
Definition of the concepts of information




OpraHapbIHBIH aKMaPATTHIK alllbIKTHIFbBI MCH
TpaHCMAPEHTTLIIT1 YFBIMIAphIHA aHBIKTaMa Oepy.
YEY¥ TyciHiri xoHe oJlapJIbIH YHBIMJIBIK MpTEOeci.
YEY tunosnorusacel. YEY KeI3MeTiHIErT MEMIIEKETTIH
pexi. MakcarTel Tontap xoHe Ka3ipri YEY
KOMMYHHUKAIUSUIBIK TEXHOJIOTUSIIAPBL. XaJIbIKThIH
aKnmapaTKa KYKbIFbl. KOFaMIIbIK KaTbIHACTap bl
Oackapy/Jarbl aKIapaTThl KOpray. MemIIeKeTTiK
oprannapabiH PR kp13MeTiHaeri 3aManayu
aKnapaTThIK-KOMMYHHUKAIIUSIIBIK TEXHOJIOTHSIIAPHL.
MewmnekeTTik OacKapynarsl garnapbIcThIK PR.

UH(GOPMAIIMOHHOH MOJIMTHKHU, HHPOPMALIMOHHOMN
OTKPBITOCTHU U NMPO3PAYHOCTU OPraHOB
roCy/1apCTBEHHOMN BJIaCTU U MECTHOI'O
camoymnpasiienus. [Tonsarue HITO u nx
opranusanuoHHsli cratyc. Tunonorus HI1O. Poinb
rocynapctpa B aearenbHoctd HITO. LeneBbie
TPYIIIIBI U aKTyaJIbHbIE TEXHOJIOTMH KOMMYHHUKAIIUU
HIIO. IIpaBo obmiecTBa Ha MOTy4YeHUE
uHpopmanuy. 3amuTa HHHOPMAIMH B YIIPABICHUH
CBSI3SIMH € 001IECTBEHHOCTHI0. COBpEeMEHHbIE
MH(POPMAIIMOHHO-KOMMYHHUKATUBHBIE TEXHOJIOTHU
B PR-gesarenbHOCTH OpranoB Binactu. KpusucHsie
PR B rocypapcTBeHHOM ynpaBiIeHUH.

policy, information openness and
transparency of public authorities and local
government. The concept of NGOs and their
organizational status. A typology of NGOs.
The role of the government in NGO
activities. Target groups and current
technologies of NGO communications. The
public's right to receive information.
Protection of information in public relations
management. Modern information and
communication technologies in PR-activities
of public authorities. Crisis PR in public
administration.

ITocmpexsusummepi / [locmpexeuszumeut/ Postrequisites

bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager

Kycynosa A.M.

Kycynosa A.M.
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Kazaxkcmanowvix BAK Kbizmeminiy caacu-IKOHOMUKAIBIK achekminepi /
Honumuxko-skonomuueckue acnekmul pynkuuonupoeanus CMHU Kazaxcmana /
Political and economic aspects of forming of Kazakhstani mass media

OKy makcamuwt / Yueonan yenv/ Purpose

Menua-xyiie karmaiibiHia Kasipri  3amanrbl | DopMHpOBaHHE COBpEMEHHBIX mpodeccnonanbHbix U | Formation of modern  professional  and
KoCiOu JKOHE FBUIBIMH Oarmapiap/sl | HAYYHBIX OPUCHTHPOB B YCIIOBUAX MEIHAa-CHCTEMBI scientific orientations in the Media system
KaJIBINTACTBIPY

Oxvimy namudiceci / Pesyiomamot 06yuenus / Learning outcomes

Kypcrol ¢oTTi assKTaraHHaH Keidin ITocae ycnenHoro 3aBepiieHust Kypca After successful completion of the course,

olrimasymbLIap od0yuawmecsi OyayT students will be

—  OJCYMETTIK-CasiCH, SKOHOMHKAIIBIK, — Tloka3biBaTh BBICOKHI YPOBCHB HanOOIICE — Demonstrate a high level of advanced
I'YMaHHUTAPJIBIK FBUTBIMAAP TEOPUACH MEH NEPEAOBBIX 3HAHHMI TEOPHU U MPAKTHKH knowledge in the theory and practice of
TOKIPUOECIHIH aFaIliKbl OLTIM JCHICHiH COLMAJILHO-TIOJIUTUYECKUX, DKOHOMUUECKHUX, socio-political, economic, and humanitarian
KOpCeTy. I'YMaHUTAPHBIX HAYK. sciences.

— KociOu KpI3METIH/IE QIeM/TIK KOHE — Hcnonp3oBaTh B cBOeH PoheCCHOHATTLHOM — Apply principles and mechanisms of
Ka3aKCTaHIBIK MEIMAHBIH HHHOBAIIHSIIBIK JEeSITeTLHOCTH MTPUHIIUIIBI K MEXaHU3MBI innovative development in global and
JaMy TPUHIAITEP] MEH MEXaHU3MIEPiH, MHHOBAI[HOHHOTO Pa3BUTHS MUPOBBIX U Kazakhstani media, modern media
3aMaHayd MEIUAaTEeXHOJIOTUsIIap MEH Ka3aXxCTaHCKUX MEIHa, COBPEMEHHbBIE technologies, information and
aKMapaTThIK-KOMMYHHKAIIHSITBIK MEIHATEXHOJOTHH, HH(POPMAIHOHHO- communication technologies, and artificial
TEXHOJIOTUSUITAP/IbI JKOHE KACAHIbI KOMMYHHUKAIIHOHHBIE TEXHOJIOTHH, intelligence in professional activities.
MHTEIICKTTI KOJIJIaHy. UCKYCCTBEHHBIH MHTEIJICKT. — Identify patterns in the development and

— JKanmait MeMaHbIH 1aMy jKOHE KbI3MET €Ty — Onpenensath 3aKOHOMEPHOCTH Pa3BUTHSI U functioning of mass media, forecast risks,
3aH/IBUTBIKTAPBIH aHBIKTAY, TOYEKEI e/ (GYHKIIMOHUPOBAHUS MacC-MeI1a, IPOrHO3UPOBAThH and create and maintain an image through
00/Kay, CTPATErusIIbIK KOMMYHHUKAITUSIIAD PHCKH, CO3/1aBaTh U MOIACPKUBATH UMUK Yepe3 strategic communications.

ApKBUTBI UMUK KYPY JKOHE KOJIIAY. CTpaTerHYeCcKUe KOMMYHHKAIIHH. — Navigate economic aspects of the media

— BAK »xoHOMHKACHI MQCCJ’ICJ’IepiH TYCiHy, — OpI/IeHTI/IpOBaTLCH B DKOHOMUYECKHUX BOIPOCaX industry, develop and implement
MeIna-peiaknusiiapaa Ou3Hec-ypaicrepii CMUM, pa3pabaTsIBaTh U MPUHIMAT managerial decisions in media editorial
KaKCapTy MaKCaTbIHa 6ac1<apy HICIHiMI[epiH YIIPABJIECHYECKUE PELICHUS B KOJUIEKTUBAX teams to Optimize business processes.
931pIIey JKOHE KaObLiaay. pelaKkIuii Macc-Me/Ma ¢ ENbI0 yIlydIIeHus

OM3HEC-ITPOIIECCOB.

Ilpepexsuzummepi / Ipepexeusumeut / Prerequisites

Menanazeprrey 9fici JKoHe oricTeMect | MeTo0m0r|s M METOIMKA MeHANCCIICIOBAHHS | Methodology and methods of mediaresearch

Kypcmuiy kbickawa mazmynot / Kpamkoe cooepycanue kypca/ Course summary

KCPO-ubIH BIIBIPAYBI KOHE eremer | Pacmag CCCP u HoBbIe ycnmoBus uHdopmanmonHoro | The collapse of the USSR and the new
MEMJICKETTEp/IeT1 aKMapaTThIK KOJJIAyJblH JKaHa | 00ecreueHus B CYBEpEeHHBIX rocynapcrsax. Jsomonus | conditions of information support in sovereign
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maptrapel. Kazakcranmarsi BAK nen memueker
KaTbIHACTAPBIHBIH SBOJIIOIHAACEL. BAK-TBIH
BIKOAJBI  TPOIECC  CasiCH  QIICYMETTEHIIpY.
Kazakcranmarbpl KajbplITacy »KOHE aKMapaTThIK
namy 3anapuibIkTapel. BAK MoaepHu3anuschiHbIH

MOHI, OHBIH  eJIIeMJepi MeH  TypJiepi.
KaszakcTanHbIH aKIaparThIK KEHICTITI.
AKDaparTelK Kayilci3mik. BAK-TbI FBUIBIMH

Oomkay omici perinae Oomkay. KazakcTaHHBIH
MeIUadTUTTEPI MEH Meauanuaepiepi.
Ka3zakcranpmarsl cailylay MeaMa-TEXHOIOTUsIIAPBIL.

orHomiennidi CMM u rocynapctea B Kaszaxcrane.

Bmusaue CMM  Ha  mpolecc  MOJMTHYECKOU
COLMAIN3ALMU. 3aKOHOMEPHOCTH (HOPMHUPOBAHHS U
uHpopmMauMoHHOro  pazsutus B Kazaxcrane.

Cymnocts MoaepHuzauun CMU, ee kpurepuu u
tunbl. UHpopManmonHoe mpocrpancTBo Kazaxcrana.
WNudopmannonnas 6e3omacHOCTh. [IporHo3upoBanue
CMHN  kak METOJI Hay4YHOTO MIPEIBUICHUSI.
MenuasanTel U MeuaTuAephl Kazaxcrana.
N3buparensHbie Meaua-TexHonoruu B Kazaxcrane.

states. Evolution of relations between the
media and the state in Kazakhstan. The
influence of the media on the process of
political socialization. Patterns of formation
and information development in Kazakhstan.

The essence of media modernization, its
criteria and types. Information space of
Kazakhstan. Information security. Media

forecasting as a method of scientific foresight.
Media elites and media leaders of Kazakhstan.
Electoral media technologies in Kazakhstan.

Ilocmpexsusummepi / Ilocmpexeuzumot/ Postrequisites

bazoapnama scemexuiici / Pykosooumensv npozpammsl/ Programme manager

Hlaaxmem A.K.

Xapuenko C.B.
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BbAK-map PR-kommynukayus Kypaaovt peminoe / CMHU kaxk uncmpymenm PR-xommynuxayuii/

Media as a PR tool-communications

OKy maxcamul / Yueonan yenv/ Purpose

BAK-tarel PR-kp13MeT ToXipHOECiHC 3aMaHayn
KOCiOM YKOHE FRUIBIMU OaFIapiiap bl KalIbIITaCThIPY

dopMHUpOBaHUE COBPEMEHHBIX MPOPECCHOHAIBHBIX U
HAy4YHBIX OPUCHTHPOB B IpakTuke PR-mesTenbHOCTH
B CMHU

Formation of modern professional and
scientific guidelines in the practice of PR
activities in the media

OKpimy

Hamuiceci / Pesynomamut 00yuenusn / Learning outco

mes

KypeTsl ¢oTTi agKTaraHHaH KelliH 0l1imM
aTylmbLIap:

OJICYMETTIK-CasiCH, SKOHOMHKAIBIK,
T'YMaHUTAPIIBIK FEUTBIMIAP TEOPUSICH MCH
TOKIPUOECIHIH alFalKbl OLTIM ICHreliH
KOpceTy.

ChIpTKBI OpTaMeH (MaKCaTThl ayAUTOPUS,
MEMJIEKETTIK opraHjap, Kacion
KayBIM/IACTBIKTAp, PKCIEPTTEP) THIM/L ©3apa
OpeKeTTecy >KoHE CeHIM/I1 KapbIM-KaThIHAC
OpHaTy.

BAK xpi3merin tanaay, BAK-TeI 3epTTeyaig
3aMaHay| 9JICTepiH KOJIaHy,
ayJIUTOPHUSHBIH KAKETTUTIKTEPIHIH
KaHaFaTTaHIBIPHLUTYBl MEH KOHTEHT CarachbiH
OJIIICYTE apHAIIFAH OJICYMETTIK 3epTTeyiep
KYprizy.

JKanmnaii MeinaHbIH 1amMy KOHE KbI3MET €Ty
3aHJIBUTBIKTAPBIH aHBIKTAY, TOYEKeIAepIi
0oJIKay, CTPaTEeTUsUIBIK KOMMYHHUKAIUsIIap
apKBLIBI UMUK KYPY J)KOHE KOJIJIay.

ITocJie ycnemHoro 3aBepiieHus1 Kypca
oOyyarommuecst Oyayr:

[Toxa3bIBaTh BBICOKUN yPOBEHb HanboJee
NePEIOBBIX 3HAHUU TEOPUU U IPAKTUKU
COLIMATIbHO-TIOJINTUYECKUX, IKOHOMUYECKHX,
I'YMaHUTapHbIX HayK.

D¢ dexTuBHO B3aUMOICHCTBOBATH U
BBICTPAUBATh JIOBEPUTEIbHBIE OTHOLICHHS C
BHEILIHEH CPEON: LIEJIEBOM ayIUTOPUEH,
roCyJIapCTBEHHBIMU OpPTaHaMU,
po(ecCHOHATLHBIME COOOIIECTBAMU,
HKCIIEPTAMHU.

AHanuzuposarts gesreabHocTh CMU, npuMeHaTh
COBpEMEHHBIE METOIbI HccienoBanus CMU
IIPOBOAMTD COLIMOJIOTMYECKHE U3MEPEHUS
YZIOBJIETBOPEHHOCTH 3alIPOCOB ayJAUTOPHH,
COJIep’KaHUsl KOHTEHTA.

OnpenensiTb 3aKOHOMEPHOCTH Pa3BUTHS U
(YHKLIIMOHUPOBAHUS Macc-Meua,
MPOrHO3UPOBATh PUCKHU, CO3/1aBATh U
MOAJEPKUBATh UMUK YEPE3 CTPATErMUECKUE
KOMMYHHKAIIH.

After successful completion of the course,
students will be:

Demonstrate a high level of advanced
knowledge in the theory and practice of
socio-political, economic, and humanitarian
sciences.

Effectively interact and build trust-based
relationships with external stakeholders,
including target audiences, government
bodies, professional communities, and
experts.

Analyze media activities, apply modern
media research methods, and conduct
sociological measurements of audience
satisfaction and content quality.

Identify patterns in the development and
functioning of mass media, forecast risks,
and create and maintain an image through
strategic communications.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Crparerusiiblk KoMMyHHKanusiiap, Kasipri
PelaKUUsUIIBIK KbI3METTIH CIIeIU(pHKACHI

Crparernyeckue kommyHukanuu, Cnenudpuka
COBPEMEHHOM PENAKIIMOHHOM 1EATENBHOCTH

Strategic Communications, The specifics of
modern editorial activity

Kypcmuvingvickamwa mazmynot / Kpamkoe codepacanue kypca/ Coursesummary

BAK-ThIH onap/pl casicu KOMIaHUsIIapAa KOJJIaHy ‘ PR-noreniiman CMU 1npu mnpuMEeHEHHMH UX B ‘ The PR potential of the media when applied in
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ke3ingeri PR-oneyeri. PR-ga BAK xonnany
EPEKIICTIKTEPIH aHbIKTay. DIeKTPOHIBIK BAK

epekmeniri. OnexTpoHaslk BAK-TieH sxymbIc icTey

Tocuaepi. JKaHalbIKTap Typaisl aknapar oepy.
BAK-1ieH KapbIM-KaTBIHACTBIH HET13T1
npuHIunTepi. PR KOHTEKCTIHAE ToCTYPIIl KOHE
KaHa MeauaHbl Oackapy Tocinaepi. PR-
KaMIaHUsIapaa AJIeKTPOHIBI skoHe Oacka na BAK
TYpJIEepiH Maiaasany THIMIUIITI.

MOJIMTHYECKUX KOMITAaHUSIX. Omnpenenenue
crenuduku ucnons3opanuss CMU B PR. Cnernuduka
anektpoHHbix ~ CMMU.  Ilpuémer  pabGotel ¢
anektponasiMu  CMU. Tlpuganue wuHbopManuu
xapaktepa  HOBOCTH.  OCHOBHBIE  TNPUHLHUIBI
otHomennid co CMMU. Cnocobbsl  ympaBieHUS
TpaauimoHHbiMu U HOBbIMU CMMU B kontekcte PR.
O} PeKTUBHOCTh HCMONB3OBAHUS JJIEKTPOHHBIX U
nublX BuaoB CMU B PR kammaHusx.

political companies. Determining the specifics
of using the media in PR. The specifics of
electronic media. Techniques for working with
electronic media. Giving information the
character of news. Basic principles of relations
with the media. Ways to manage traditional and
new media in the context of PR. The
effectiveness of the use of electronic and other
types of media in PR campaigns.

Ilocmpexsusummepi / Ilocmpexeuzumot/ Postrequisites

TenerapaTbuTbIMIBI YHBIMIACTHIPY (IIPOAIOCCEPITIK

KBI3MET)
XKypHanucTukanarsl MOJICHHETAPAIBIK
KOMMYHHKAIIHSI

Opranuzanus TeneBemanus (mpoarocepeKas
JIESATEITLHOCTD )
MeXKyIbTypHasi KOMMYHHKAIIHSI B )KYPHAITHCTUKE

Organization of TV (producer activity)
Intercultural communication in journalism

bazoapnama scemexuici / Pykosooumens npozpammst/ Programmemanager

Kycynosa A.M.

‘ Kynzypoea O.I.
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Apnaiiel makcammap yuiin wiem mini/ Hnocmpannustil A3vlK 011 CneyuaibHulx yeneil/

Foreign language for special purposes

OKy maxcamul / Yueonas yenv/ Purpose

JKorapbl OKy OpHBIHAH KeliHT1 O11iM Oepy
Oarmapiamacel MeHOepiH/Ie MIeT TUTIH MEHIepy
JaFAbUIaPBIH OJIaH Opi KaJbIITACTHIPY.

JanpHeiimee GpopMUpOBaHUE HABBIKOB BIIAJCHUS
WHOCTPAHHBIM A3BIKOM B pPAaMKax HM3y4aeMOu
00pa30BaTeNbHONW MPOrPaMMBI ITOCIIEBY30BCKOT'O
00y4eHusl.

Further development of foreign language
proficiency skills on the studied Master
educational program.

Oxkbvimy namuceci / Pezynomamut ooyuenusn / Learning outcomes

KypcTbl cOTTI asgKTaraHHAaH KeiiH 0ijiM adymbliap
MeMIeKeTTIK JKoHe LIET TUTIH MEHIepyiH, TULIK
CayaTTBUIBIK, COMIICY MOJICHUETI, ICKEPIIIK
KapbIM-KaThIHAC IPUHITUIITEPIH KOPCETY.

IMocie  ycmemHoro  3aBepumieHHsi  Kypca

o0yuarommecst OyayT:

- I[GMOHCTpI/IPOBaTB BJIAJCHUC
rocya1apCTBCHHbIM u HHOCTPAaHHBIM
A3bIKaMH, IMpUHOUIIaMHA SI3BIKOBOM
rPaMOTHOCTH, KYJIbTYPBI PE€UH, IEITOBOU
KOMMYHHUKaIAU.

After successful completion of the course,
students will

Show proficiency in the state and foreign
languages, principles of language literacy,
speech culture, and business
communication.

Ilpepexeuzummepi / Ilpepexeuszumot / Prerequisites

[er timi (kociOn)

‘ WNHocTpanHbIi S3bIK (TIpohecCHOHATbHBII)

| Foreign Language (professional)

Kypcmuingvickauwa mazmynst / Kpamrkoe codepicanue kypca/ Coursesummary

Professional terminology. Reading special texts.
Academic writing (articles, essay, resume etc).
Scientific style. Reading and translating scientific
articles. Listening and speaking on professional themes,
general topics etc.

Professional terminology. Reading special texts.
Academic writing (articles, essay, resume etc).
Scientific style. Reading and translating scientific
articles. Listening and speaking on professional
themes, general topics etc.

Professional terminology. Reading special
texts. Academic writing (articles, essay,
resume etc). Scientific style. Reading and
translating scientific articles. Listening and
speaking on professional themes, general
topics etc.

bazoaphama rcemexuiici / Pykosooumens npozpammel/ Programmemanager

C.C.XKabaeBa

C.C.Ka0OaeBa

\ S.S.Zhabayeva
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Koucmpykmuemi Kapvim-KambvlHAC ncuxonozuscwol/ Ilcuxonozua KOHCMPYKMUBHO20 oﬁmenuﬂ/
Psychology of constructive communication

OKy makcamuwt / Yueonan yenv/ Purpose

- KoHCTpYKTHBTI KapbIM-KaTBIHACTBIH HET131 OOJIBITT
TaOBUIATHIH KapbIM-KAaThIHAC KYPaJIJapbIH MEHIEPY,
THIM/II KapBIM-KaThIHAC KYPAJIapbIH Talaay
Mocerenepi OOMBIHIIA TEOPHSUTBIK JKOHE MPAKTUKAIIBIK
OLTiM MEH JaFIbIap bl KAIbIITACTHIPY

@OopMHUPOBAHUE TEOPETHUUECKUX U MPAKTUUECKUX
3HAHUM M HAaBBIKOB II0 BOIPOCaM OCBOEHHUS
CPEICTB KOMMYHHUKAllUM, aHaJW3a CpEJICTB
3¢(eKTUBHOW KOMMYHUKALIUA  COCTaBIISIOLIUX
OCHOBY KOHCTPYKTHBHOT'O OOILLIEHUS

-Formation of theoretical and practical
knowledge and skills on the issues of
mastering the means of communication,
analysis of the means of effective
communication, which is the basis of
constructive communication

Oxvtmy namuoiceci / Pezyiomamutl 00yuenusn / Learning outcomes

KypcTbl cOTTi agsKTaFaHHAH KeiliH OijiMaaymbliap
MeMIIeKeTTIK JKoHEe IIET TUTIH MeHIepyiH, TUIIIK
cayaTTBUIBIK, COMIICY MOJICHHUETI, ICKEPIIK KapbIM-
KaTbhIHAC MPUHLUIITEPIH KOPCETY.

ChIpTKBI OpTaMeH (MaKcaTThl ayIUTOPUS,
MEMJIEKETTIK OpraHjaap, Kacion KaybIMIacTBIKTap,
AKCIIEPTTEP) TUIM/II ©3apa OPEKETTECy KOHE CEHIM/II
KapbIM-KaTbIHAC OpPHATY.

IMocae ycnemHoro 3aBepuieHns Kypca
oO0yuarommecsi OyayT

JleMOHCTpHPOBATh BiaJICHUE
rOCYJapCTBCHHBIM U MHOCTPAHHBIM SI3bIKAMH,
NPUHIUIIAMH S3BIKOBOI TPaMOTHOCTH,
KYJIBTYPBI PEUH, ACTOBON KOMMYHUKAIIUH.
O} PeKTUBHO B3aUMOICHCTBOBATH U
BBICTPANBATh JIOBEPUTEILHBIC OTHOLICHHUS C
BHEIIIHEH CPEJIOii: IeIeBOM ayIuTOPHUCH,
rOCYJIapCTBEHHBIMU OpTaHaMH,
npoeCCUOHATIBHBIMU COOOIIECTBAMH,
HKCTIIEPTAMH.

After successful completion of the course,
students will be

Show proficiency in the state and foreign
languages, principles of language literacy,
speech culture, and business
communication.

Effectively interact and build trust-based
relationships with external stakeholders,
including target audiences, government
bodies, professional communities, and
experts.

IIpepexBusurrepi / lIpepexkBusntsl / Prerequisites

Kypcmuiy kvickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

KOHCTpYKTUBTI  KapbIM-KaThlHAC  ICHXOJIOTHSCHIHA
kipicrie. Kapbim  KartbiHac — KypbUIbIMBL.  KapbiM-
KAaThIHACTBIH ~ KOMMYHUKATUBTI  »arbl.  Kapbim-

KATbIHACTBIH TEPLENTUBTI *arbl. KapbIM-KaTbIHACTBIH
MHTEPAKTHBTI  KaFbl.  TyJFaapajblk  KaTbIHAcTap.
KapeiM-kaTbiHacTa mpakTuUKaiblK Oarmapnany. Ecrty
kKoHe ThIHAAY. TyiFaapanblk KOH(DIUKT >KOHE OHBI
menryaiy Tocinaepi. KapbimM-KaTeiHac CTHIbaepi.

BBenenue B IICUXOJOTHI0  KOHCTPYKTHBHOI'O
o01eHus. CrpykTrypa OTHOIIICHUH.
KomMMmyHuKaTHBHas CTOpOHA o01IeHus.
[lepuentrBHas CTOpOHA OOLIeHMSL.
WHuTepakTuBHAsA CTOpOHA o01IeHus.
MexnuuHocTHBIE — OTHOWIEHHdA. lIpakTmyeckas
opueHTanuss B oOumeHuu. CrplliaTh W CIYyHIaTh.
MeXITUYHOCTHBIA KOHQUIMKT M CIOCOOBI  €ro
paspernienusi. CTUIN OOLICHHUS.

Introduction to the psychology of constructive
communication. Relationship structure. The
communicative side of communication. The

perceptual side of communication. The
interactive side of communication.
Interpersonal relationships. Practical
orientation in communication. Hear and

listen. Interpersonal conflict and ways to
resolve it. Communication styles.

bazoaphama scemexwici / Pykoeooumenw npocpammel/ Programme manager

VYpnabaesa Jlazat EpransicoBHa

‘ Ypnabaesa Jlazat EpransicoBHa

| Urdabayeva Lazat Yerganysovna
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Meouabinikminikmin scone colnu oioviy damyvt! Pazeumue meouakomnemenmmuocmu u Kpumuuecko2o mviuinenus / The
development of media competence and critical thinking

OKy makcamuwt / Yueonan yenv/ Purpose

Menua KOMIIETEHTTIIIK CalachIHIAFBIKAKETTI
TEOPHSUITBIK OLTIM/II )KOHE CBIHM OMJIay JaFIbLTapbIiH
MEHTepy, Me/Ifa KOHE Me/Iha TEKCT )KyhHeciHe
KATBICTBI OOJTaIaK KYPHAIUCTEPIIH ChIHA
IIBIFAPMAIIIBUTBIK OIJIAY TaFIbUIAPBIH JAMBITY.

dopmupoBaHue HaBBIKOB B obacTu
MEMaKOMIIETCHTHOCTH U KPUTHYECKOT'O MBIIIICHHS,
KPUTUYECKOTO TBOPYECKOTO MBIIUICHUST OyIyIIHX
)KYPHAIUCTOB 110 OTHOLICHUIO K CHCTEME MeIHa U
MEJIMATEKCTaM.

Formation of skills in the field of media
competence and critical thinking, critical
creative thinking of future journalists in
relation to the media system and media texts.

Oxvimy naomuoiceci | Pezyiomameul 06yuenus | Learningoutcomes

KypcTsl ¢oTTi asgsKTaraHHaH KeliiH
OimiManymbLIap

OJICYMETTIK-CasiCH, SKOHOMHKAJIBIK,
T'YMaHUTAPIIBIK FEUIBIMIAP TEOPUSICH MCH
TOKIPUOECIHIH aJFalIKbl OLTIM JICHTreliH
Kepcery.

Kazakcran 3aHHamMachl, )KypHAJIUCTIK ATHKA KOHE
KOFaMJIaFbl 3aMaHayH TeHCHIIMSUIAPIBI €CKepe
OTBIPBII, carnaibl OeHHEIBIOBICTHIK OHIMII XKacay
JKOHE IIbIFapy MPOIIECiH OacKapy.

BAK ks3merin Tanaay, BAK-Ts1 3epTreyaig
3aMaHayH 9IICTEPiH KOJAaHY, Ay AUTOPHUSIHBIH
KaKeTTUIIKTEPIHIH KaHAaFaTTaHIbIPbLUTYbl MEH
KOHTEHT CallachlH OJIIIEYTe apHaIFaH JJIeYMETTIK
3epTTeysep Kyprisy.

Ilocae ycnemHoro 3aBepuieHus Kypca
o0yuyarwmuecs OyayT BJIaJgeTh:

— Iloka3piBaThb  BBICOKHMH  ypOBEHb Haubosee
NEepCA0BBIX 3HAHUH TCOpHUUn n IMPAKTHUKHU
COLIMAJIbHO-TTOJINTUYECKUX, YKOHOMUYECKUX,

T'YMAaHUTApHBIX HAYK.
VYIpaBiaATh IPOLIECCOM CO3JaHUsA U BBIIYCKa
Ka4eCTBEHHOW ayJAMOBU3YaJIbHOM NPOIAYKIUU C
Y4ETOM COBPEMEHHBIX TEHJCHIMH B OOIIECTBE,
KYPHAJINCTCKOM 3TUKU U 3aKoHoAarenbcTBa PK.
Ananusuposarts JestenbHocTs CMU, npumeHsaTh

COBpPCMCHHBIC MCTOJAbI HCCIICAOBAHUA CMHA
IIpOBOAUTH COIMOJIOTHYCCKHE HN3MCPCHUA
YAOBJICTBOPCHHOCTU 3aIIpoCoOB ayJuToOpuu,

COJZICPIKaHNA KOHTCHTA.

After successful completion of the course,
students will master:

Demonstrate a high level of advanced
knowledge in the theory and practice of
socio-political, economic, and
humanitarian sciences.

Manage the process of producing and
releasing high-quality audiovisual content,
considering modern societal trends,
journalistic ethics, and the legislation of
the Republic of Kazakhstan.

Analyze media activities, apply modern
media research methods, and conduct
sociological measurements of audience

satisfaction and content quality.

Ilpepexsuzummepi / Ilpepexeusumut / Prerequisites

Kypcrsinkpickama ma3myHnbl / Kpatkoe conep:xkanne kypca/ Coursesummary

KypcTeia moni meH minaertepi. Meaua 6imim
Oepyzeri CbIHM Ois1ayIbl JAMBITY: HET13T1 YFbIMJIAp.
Connymaarsl )KoHE MeIHa TEKCTEPIeT] METUAHBIH
KYMBIC icTey mporectepid KoHTeHT-Tanay.
Connymaarsl )KoHE MEIMATEKCTEPICT] METUAHBIH
KYMBIC 1CTeY MPOIECTePiH KYPHUIBIM/IBIK TaJIIay.
Menua MOTIHII CIOKETTIK Tasaay. Menua

[Ipeamer m 3amaum Kypca. PazBuTHe KpUTHYECKOTO
MBIIUIEHUS] B MeJMaoOpa3oBaHHMU:  OCHOBHBIE
TOHSITHA. Kourenr-ananns MPOLIECCOB
(YHKIMOHMpPOBAHUS  MeaWa B COLUYME U
MeanaTekcToB.CTPYKTYpHBIH — aHalIM3  MPOIIECCOB
(YHKIMOHMPOBAHUS  Meaua B COLUYME U
MeanarekcToB. CIOKETHBIM aHallu3 MeIUATeKCTOB.

The subject and objectives of the course.
Development of critical thinking in media
education: basic concepts. Content analysis of
the processes of functioning of media in
society and media texts.Structural analysis of
the processes of functioning of media in
society and media texts. Plot analysis of
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CTepeoTUIITep/i Tanaay. Meana MOTIHIAEPIiH
MoJIeHH MU(OTIOTHUSCHIH Tanaay. Menua MoTiH
Kerinkepiepin Tanaay. ABToOnorpadusbik (3keke)
tannay. MkoHorpadusiblk Tanaay. Meanarekcrepai
CEMHOTHKAIIBIK TaliAay. MenuaTeKkcTep i
ColiKecTeHTipy Tanuaybl. KoraMaarbl )koHe MeIna
MOTIHJIEPET] MEIMAHBIH JKYMBIC iCTEy MPOIECTEPiH
UJICOJIOTUSIIBIK KoHE (PHITOCOMHUSIIBIK TaIay.
Koramarsl )koHE Meria MOTIHEP/IETT MeTUaHBIH
YKYMBIC 1CTey MPOIIECTEePiH ITUKAIBIK Talaay. Meaua
MOTIHJIEP/IiH 3CTETUKAIBIK Tasgaybl. Korammars
YKOHE Mea MOTIHIEPIeTi MEUaHbIH )KYMBIC 1CTEY
MIPOLIECTEPIH KYIbTHBAIMSIIBIK TAJIIAY.

Ananns MeIUNHBIX CTEpPEOTHUIIOB. Anamuz
KyJIbTypHOH MHU(OJOTHUM MEIUATeKCTOB. AHanH3
MEpCOHaXeH  MeauaTreKkcToB.ABTOOMOTpaduyecKmii
(mmuHOCTHBIN) aHanu3. MkoHorpaduveckuii aHanms.
CeMHOTHYCCKHIA aHaIn3 MEINATEKCTOB.
WneHTU(UKAIMOHHBI  aHamM3  MEIUATEKCTOB.
WNneonoruvecknit  u  ¢uiaocopckuil  aHAIU3
MpoLeccoB (PYHKIIMOHUPOBAHUS MEHa B COLUYME U
MeIUaTeKCTaX. OTHUYECKUW  aHajau3  MPOIECCOB
(GYHKIIMOHMpPOBaHUS ~ MeIuMa B COIMyME U
MENATEeKCTaXx. DCTeTUYeCKHiA aHam3
MENaTEeKCTOB. KynbruBaunoHHsIi aHau3
MPOIIECCOB (PYHKIIMOHUPOBAHUS MEIHa B COIUYME U
MEJNATEeKCTaXx.

media texts. Analysis of media stereotypes.
Analysis of the cultural mythology of media

texts. Analysis of media text
characters.Autobiographical (personal)
analysis. Iconographic analysis. Semiotic

analysis of media texts. Identification analysis
of media texts. ldeological and philosophical
analysis of the processes of media functioning
in society and media texts. Ethical analysis of
the processes of media functioning in society
and media texts. Aesthetic analysis of media
texts. Cultivation analysis of the processes of
media functioning in society and media texts.

Ilocmpexsusummepi / llocmpexeuzumot/ Postrequisites

}KypHaJ'II/ICTI/IKa JCOHTOJIOTUACHI
CaHI[I)IK MCIHMa KOMMYHHKaNuAjiIap

JICOHTOIIOT U )KYPHAIIUCTUKHI
Iudpossie Mema KOMMYHUKAIIUU

Deontology of journalism
Digital media communications

bazoaprama rcemexwici / Pykosooumens npozpammel/ Programmemanager

Kycynosa A.M. ‘

Kycynoea A.M.
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2 2 OKY KbUIbIHA APHAJIFAH YJIEKTUBTIK MIHAeP / DJIeKTUBHbIE TUCHUILIUHBI 41 2 roaa o0yyenusi/ Elective courses for year 2

3amanyu meoua mexnonozusnap / Cospemennvie meoua mexnonocuu / Modern media technologies

OKy makcamuwt / Yueonan yenv/ Purpose

KOHBEPreHTTUIIK  JKaFjalblHAa  SKypHAIUCTIK | (POpMHUpPOBAHUE HaBBIKOB xypHanuctckoit | formation of journalistic skills in conditions
KbI3MET JIaFIbUIapbIH KAIBIITACTBIPY JIeATEIBHOCTH B YCIIOBHSX KOHBEPI€HTHOCTU of convergence
Oxvtmy nHamuoiceci / Pezyiomameut 00yuenusn / Learning outcomes

KypcTbl coTTi assKTaFaHHAH KeiliH 0ijim
ajlymbLiap

Kazakcran 3aHHaMachl, )KYPHAIUCTIK ITHKA
JKOHE KOFaMJIarbl 3aMaHayH TCHICHIUIAPIbI
€CKepe OTBIPHIII, Caralibl OCHHETBIOBICTHIK
OHIM/I1 ’&Kacay >KoHe HIbIFapy MPOILIEeCiH OacKapy.
KociOu KBI3METIHAE JIIEMIIK JKOHE
Ka3aKCTaHIbIK MEIMaHbIH HHHOBALIUSIIBIK J1aMy
MPUHIMIITEP] MCH MEXaHU3M/ICPiH, 3aMaHay!
MEIMATEXHOJOTHsIap MEH aKIapaTThIK-
KOMMYHHKAITUSUTBIK TEXHOJIOTHSIIAPIBI JKOHE
»KacaH/Ibl HHTEIJICKTTI KOJITaHy.

ITocJie ycnenHOro 3apepuieHus: Kypca
o0yyarommecsi OyayT

VrpaBnsaTh MPOLECCOM CO3JaHUSI W BBITYCKa
Ka4eCTBEHHON ayIUOBU3YaJIbHOW NPOIYKIUH C
Y4eTOM COBPEMEHHBIX TEHICHIMH B OOIIECTBE,
KYPHAIIMCTCKOM ITUKU M 3aKOHOaTenbcTBa PK.

— HWcnons3zoBaTh B cBoed  NpodeccHOHAIbHOMN
NESATEeIbHOCTH  NPUHLUUIBI W MEXaHU3MbI
WHHOBAIITMOHHOI'O Pa3sBUTHA MHPOBBIX n
Ka3aXCTaHCKUX Menua, COBpPEMEHHBIE
MEIUaTEXHOJIOIMH, MH(pOpPMaALIMOHHO-
KOMMYHHKAIIMOHHBIE TEXHOJIOTUH, UCKYCCTBEHHBIN
UHTEJUIEKT.

After successful completion of the course,
students will be

Manage the process of producing and
releasing high-quality audiovisual content,
considering modern societal trends,
journalistic ethics, and the legislation of
the Republic of Kazakhstan.

Apply principles and mechanisms of
innovative development in global and
Kazakhstani media, modern media
technologies, information and
communication technologies, and
artificial intelligence in professional
activities.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Kypcmuiy kvickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

Canzplk MosieHHET oHE KaHa MEIMaHbl TYCIHY.
Cannpik MosieHueT Tapuxbl. CaHABIK MOJIEHUETTIH
apredaxTtinepi. "octypni BAK" napagurmacbiHbig
ayBICYHI. Kana MeThaHbl JTAMBITYIBIH
SKOHOMHKaIBIK Heriznepi. Web 2.0; 3.0 xone T.0.
namy J19yipi  okoHe KkeseHuepi. Kpayacopcunr.
KonBeprennus. Xeprimikri wmeama. ATIIBIKTBIK
acniektinepi. CerMeHTTey >KoHEe MakcaTThl. Meaua
MHBECTULMSUIAPABIH  OarbITTaphl. JlocTypii koHe
CaHJIbIK Meaua OallaHbIC apHajapblH OIPIKTIPY.
AKMaparThl a3y, cakray, OHJIey TeXHOJIOTHsJIaphl.

[ludppoBast KyabTypa W MOHHMAaHHE HOBBIX MeEIHA.

KynbTypbl. CMeHa mapagurmsel «rpaauiinonasie CMI».
DKOHOMHYECKHE OCHOBAHHSI PAa3BUTHUSI HOBBIX MEJHA.
Dnoxa W ortambl pasButas web 2.0; 3.0 u T.I.

HcTopus nudpoBoil KyabTypsl. ApredakTsl HUPpOBOI

KypHanuctrka JTAHHBIX. Kpayncopcunr.
KonBeprenuus. JlokaTuBHble  Menua.  ACIHEKTHI
npo3pauHoctd. CerMeHTanuss ¥ TapreTUPOBAHME.
HanpaBnenus Menna  uHBecTuiud.  HMHTerparus
TPaJULIMOHHBIX u i (ppoBBIX MeIra-KaHaIoB
KOMMYyHUKanui. TexXHOJOruu 3amucH, XpaHeHus,

Digital culture and understanding of new
media. The history of digital culture. Artifacts
of digital culture. Changing the "traditional
media" paradigm. Economic grounds for the
development of new media. The era and
stages of development of web 2.0; 3.0, etc.
Data journalism. Crowdsourcing.
Convergence. Locative media. Aspects of
transparency. Segmentation and targeting.
Directions of media investments. Integration
of  traditional and digital media
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Wndorpapuka. Jlepektepai  BU3yanuzauusiay
THIIOJIOTUACHI. CropuTenuHr. OBoJIOLMA
KAHAJIBIKTapbl JKOHE OHBI )KaHa MeAMaJa YCHIHY.
Kexe sxananeikrap. RSS arperaropmapel. JKana
MEIMaHbIH KOPHEKI Kypangapbl. Aybl3IIa MOTiH-
JI€HOTaT-KOHHOTAT. AKnapaTThl 131ey
TEXHOJIOTUSCHL.  BEKTOpNBIK  JKOHE  pacTplbIK
rpaduKaHbIH PeJAKTOPBIMEH KYMBIC.

o0paborku unpopmarmu. Wudorpaduka. Tumonorus
BU3yalnu3auu JaHHbIX. CTOPUTEIMHT. BOIOIUS
HOBOCTM U €€ IMPEJICTaBIeHHE B HOBBIX MeEAHA.
[TepconanbHbIe HOBOCTH. RSS-arperaropsi.
BusyanpHble CcpencTBa HOBBIX Meawa. BepOasbHbIN
TEKCT JICHOTaT-KOHHOTAT. TexHoNorus MoHucKa
uHpopmanuu. Pabora ¢ pemakTopoM BEKTOPHOU U
pacTpoBoii rpaduku.

communication channels. Technologies for
recording, storing, and processing
information. Infographics. Data visualization
typology. Storytelling. The evolution of news
and its representation in new media. Personal
news. RSS aggregators. Visual means of new
media. Verbal text-denotation-connotation.
Information search technology. Working with
the vector and raster graphics editor.

Ilocmpexsusummepi / Ilocmpexeuzumot/ Postrequisites

|

bazoapnama scemexuiici / Pykosooumenwv npozpammut/ Programme manager

HIaaxmem A.K.

‘ Xapuenxo C.B.
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Meouaonim yitbimoacmuipuvlirysl sHcane uwvleapuvlivimol / Opanu3ayus u 6bINYCK MeouanpooyKkuuu /

Production in the media product

OKy makcamuwt / Yueonan yenv/ Purpose

MeIMa OHIMHIH KYpbUTy JKOHE IIBIFapbLIy
KE3CHIHJICT1 €PEKIICIIIriH 3epTTey.

U3ydeHHE CIeHU(pUKUA METUANpOIyKIIMA Ha dSTare ee
CO3JaHUs U BBIITYCKa.

studying the specifics of media products at the
stage of their creation and release.

Oxovimy nomuiceci / Pezyiomamut 00yuenusn / Learning outcomes

KypcTbl coTTi assKTaFaHHAH KeiliH 0ijim
ajlymbLiap

— Koci0u KpI3MeETIHAE NIEMIIK KIHE
Ka3aKCTaHbIK MEIMaHbIH HHHOBAIIHSIIBIK
JaMy MPUHIKIITEPl MEH MEXaHU3MJEPiH,
3aMaHayd MEIUaTeXHOJIOTUsIIap MEH
aKIMapaTThIK-KOMMYyHUKAITHSUITBIK
TEXHOJIOTUSIIAP/IbI JKOHE KaCaH bl
WHTEJUICKTTI KOJIIaHy.

— JKanmaif MeMaHBIH 1aMy )OHE KbI3MET €Ty
3aHJIBUIBIKTAPBIH aHBIKTAY, TOYEKEIACP/i
00JDKay, CTPATETUSUTBIK KOMMYHHKAITUSITIAP
apKBUIBI UMUK KYPY KOHE KOJIIay.

— BAK skoHOMHUKACKI MOCETENIepiH TYCIHY,
Meaua-penakiusiapaa Ou3sHec-ypaicTep/ai
KakKcapTy MaKcaTbhIHIa Oackapy
HIeIIM/EPIH 331piey koHe KaObuiaay.

ITocJie ycnenHoro 3apepuieHusi Kypca
oO0yyarommecsi OyayT

Hcnonp3oBath B cBoel  MpodeCCHOHAIBHOU
JeSITEIIbBHOCTH MPUHLIUTIBI u MEXaHU3MBbI
WHHOBAIIMOHHOTO pa3BUTHS MHUPOBBIX u
Ka3aXCTaHCKUX Meaua, COBpEMEHHBIE
MEIUATEXHOJIOTHH, UH(HOPMAITMOHHO-

KOMMYHUKAIITUOHHBIC TCXHOJIOT'UU, I/ICKYCCTBCHHHﬁ
HUHTCIIJICKT.

OHpeI[eJ'IHTL 3aKOHOMCPHOCTH Pa3BUTHUA n
Q)YHKHI/IOHHpOBaHHH Macc-mMeJua, IIPOrHo3upoBaTb
PUCKH, CO3AaBaTb W MNMOAACPIKHUBATL HMMHUIK YCPC3
CTPATCTUYCCKUEC KOMMYHHUKAIIHUH.

OpueHTupoBaThCsi B OSKOHOMHUYECKHX BOIPOCAX
CMU, pa3pabaThIBaTh u MPUHUMATH
YIOPABJICHUYECKHE  PEIIEHUS B KOJUJIEKTHUBAX
penaKiuii Macc-Meua ¢ Ueblo yaydIlieHus Ou3Hec-
IIPOLIECCOB.

After successful completion of the course,

students will

— Apply principles and mechanisms of
innovative development in global and

Kazakhstani media, modern media
technologies, information and
communication technologies, and

artificial
activities.

— ldentify patterns in the development and
functioning of mass media, forecast risks,
and create and maintain an image through
strategic communications.

— Navigate economic aspects of the media
industry, develop and implement
managerial decisions in media editorial
teams to optimize business processes.

intelligence in  professional

Ipepexeuzummepi / Ilpepexeuzumot / Prerequisites

Kypcmuiy kbickawa mazmynst / Kpamxoe codepycanue kypca/ Course summary

Kasipri aKnapaTThIK TEXHOJIOTHUSIIAP
KYPHAJIUCTIK  KBI3METTIH  Kypamaac Oeiri
peTiHae (TECOpUSUIBIK aclekT). ©3 TiMMIIepiHiH
3aMaHayd  aKMapaTrThlK  TEXHOJOTHSIIAP.IBI
konnanyel. CoOHFBI  Meaua-OarmapiaManapibl
€CKepe OTBIPHII, aKIMapaTThl )KUHAY, OHICY KOHE
O0epy epekmieniri. KoppecmoHAEHTTIK kemiHi
VUBIMIACTBIPY JKOHE OHBIH JKYMBIC ICTEY

COBpeMeHHLIe I/IH(I)OpMaI_II/IOHHBIe TCXHOJIOTHHU KakK

COCTaBJISIOLIAs KYPHAIUCTCKOU JeSITeNIbHOCTH
(TeopeTHUEeCKHii acIeKT). Hcnonp3oBanue
COBPEMEHHBIX MH(GOPMAITMOHHBIX TEXHOJIOT UM

CcOOCTBEHHBIMU KoppecnoHaeHTamu. Crienuduka coopa,

o0paboTku u Tmepenayd uHPOpMaALUU C

y4eTOM

HOBEHINX Meaua-nporpamMm. Cucrema OpraHu3aluy U
(GYHKIIMOHUPOBAHMSI KOPPECTIOHIEHTCKOM ceTH. AHanu3

Modern information technologies as a
component of journalistic activity (theoretical
aspect). The use of modern information
technologies by our own correspondents. The
specifics of collecting, processing and
transmitting information, taking into account
the latest media programs. The system of
organization and functioning of the
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kyiteci.  Omipmik  BAK-ta  akmaparThiK | 9p()eKTHBHOCTH HCIONB30BaHUs UH(opMannoHHBIX | correspondent network. Analysis of the
TEXHOJIOTHSUTAPABI  MaiiajgaHy  THIMAUINH | TexHonoruii B permoHanbHbix CMMU. Tloaroroska u | effectiveness of the use of information
tanmay. Oky TB  xoHe  paauOCHIHBIH | BBITYCK MEIUANIPOIYKIINH yaeOHbIME TB 1 paguo. technologies in regional media. Preparation

MEIUAPOAYKIUACHIH JaiibIHIay KOHE IIBIFapy. and release of media products by educational
TV and radio.

Ilocmpexsusummepi / Ilocmpexsuszumwt/ Postrequisites

bazoaprama scemexuiici / Pykosooumens npozpammel/ Programme manager

Hlaaxmem A.K. ‘ Xapuenko C.B. ‘ -
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Tenemapamuinvimownl yitvimoacmulpy (npoorwccepiik Kvizmem) / Opeanusayua meneseujanus (npoorocepckan 0esameabHocms) /

Organization of TV (producer activity)

OKy maxcamul / Yueonan yenv/ Purpose

Tesexabap TapaTy MEH )aHa Meaua
HapBIFBIH/IAFbl KOHBEPTCHTTUIIK XKOHE KOFAPhI
09CEKeJIEeCTIK JKaFIaibIHIa OacKapy KbI3METIHIH
JaFIbLIIAPBIH KATBIITACTRIPY

c(hopMUPOBATh HABBIKU yIPABICHUECKON
JIEATEITLHOCTH B YCIOBUSAX KOHBEPI€HTHOCTH U
BBICOKON KOHKYPEHLIMU Ha PhIHKE TEJEBEIIaHUs U
HOBBIX MeJIha

to develop management skills in the context
of convergence and high competition in the
TV broadcasting and new media market

Okbvimy namuceci / Pezynomamut o6yuenusn / Learning outcomes

KypcTbl cOTTi asiKTaraHHaH KeiiH Oijim
ajlymblLIap:
— Kazakcran 3aHHaMachl, )KypHAJIHUCTIK 3THKA

JKOHC KOraMatrbl 3aMaHAYH TCHACHIUSAIAPAbL

€CKepe OTBIPHIII, Caralibl OCHHETBIOBICTHIK
OHIM/II ’Kacay >KoHe IIbIFapy MpoLeciH
Oackapy.

— Koci0u KpI3MeTIHAE JIEMIIK KIHE
Ka3aKCTaH/IBIK MEIUaHbIH MHHOBALIMSIBIK
JIaMy MPUHIKINITEPI MEH MEXaHU3MICPiH,
3aMaHayd MEIUAaTeXHOJIOTUsIIap MEH
aKIMapaTThIK-KOMMYyHUKAITHSUITBIK
TEXHOJIOTUSITAPABI )KOHE KACAHIBI
WHTEJUICKTTI KOJIaHy.

— BAK skoHOMHKACKI MOceNeNepiH TYCIHY,
Meaua-peakiusiapaa OusHec-ypaicrepai

KaKCapTy MaKcaTbiHAa 0acKapy HIeIiMaIepiH

a3ipiiey JkoHe KaoObuiaay.

ITocJie ycnemiHoOro 3aBepiiueHust Kypca

odyuyawiuecs Oyayr:

—  YnpaBisaTh NPOIECCOM CO3/IaHUS U BBIITYCKa
KaueCTBEHHON ayTMOBHU3yalbHOUN MPOIYKIUH C
Y4ETOM COBPEMEHHBIX TEHICHIIMI B 00IIECTBE,
JKYPHAIUCTCKOM 3TUKH U 3aKoHOaTenscTBa PK.

— MHcnonw3oBath B cBOEH npodeccnoHaIbHOM
JEeSITeTLHOCTH MTPUHITUIIBI K MEXaHU3MBI
WHHOBAIIMOHHOTO Pa3BUTHS MUPOBBIX U
Ka3aXxCTaHCKUX MEIHa, COBPEMEHHbBIE
MeANATEXHOJIOTUH, UH(POPMALIMOHHO-
KOMMYHHUKAIIHOHHBIE TEXHOJIOTHH,
UCKYCCTBEHHBIN MHTEIIJIEKT.

— OpHEeHTHPOBATHCS B YKOHOMHUYECKUX BOIPOCAX
CMMU, pa3zpabaTeIBaTh U TPUHUMATH
yIpaBJIeHYECKHUE PELICHUs B KOJUIEKTHBAX
penaKiuil Macc-Meana ¢ 1eNbl0 YIyqIleHus
OM3HEeC-TIPOLIECCOB.

Upon successful completion of the course,

trainees will:

— Manage the process of producing and
releasing high-quality audiovisual content,
considering modern societal trends,
journalistic ethics, and the legislation of
the Republic of Kazakhstan.

— Apply principles and mechanisms of
innovative development in global and
Kazakhstani media, modern media
technologies, information and
communication technologies, and
artificial intelligence in professional
activities.

— Navigate economic aspects of the media
industry, develop and implement
managerial decisions in media editorial
teams to optimize business processes.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

BAK-tap PR-koMMyHHKalMs Kypajibl peTiHje

‘ CMMU kak nHcTpyMeHT PR-KOMMyHMKanui

| Media as a PR tool-communications

Kypcmuiy kvickawa mazmynot / Kpamkoe codeprncanue kypca/ Course summary

AKMapaTTbIK KOFAMHBIH KaJIbIIITACybI
KOHTEKCiHJer1 ayauoBusyanasl BAK-TeIH namy
nepcrnexkTruBaapbl. KoHBEepreHusHbl

[lepcriekTuBBI pa3BuTHUs ayauoBusyaibHbix CMU B
KOHTEKCTE CTaHOBJICHUS HH(OPMAIIMOHHOTO
obuiectBa. Ponb 1 3HaueHne nHGopMaMoHHOM

Prospects for the development of audiovisual
media in the context of the formation of the
information society. The role and significance
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JaMBITyIaFbl aKMapaTThIK xkahaHTaHyIbIH pesti rI00aMM3aluy B Pa3BUTUN KOHBEPTCHITHH. of information globalization in the

MEH MaHbI3bl. AKITAPaTTHIK-KOMMYHHUKAIUSIIBIK WudopmannoHHO-KOMMYHHUKaIMOHHBIe TexHOooruK — | development of convergence. Information and
TEXHOJIOTUSIIAP-0JIap,IbIH KOHBEPTEHTTIK UX POJIb B Pa3BUTUN KOHBEPTEHTHOM JKypHAIUCTHKK. | communication technologies - their role in the
KYPHAJTMCTUKAHBIH JaMybIHIaFbl POJIi. WutepHer — yHHBepcaabHOE cpencTBo nHpopmanuu u | development of convergent journalism. The
WuTepHeT-aKnapaT eH KOMMYHHKAIUSHBIH KOMMYHHUKAITHH. Internet is a universal means of information
ombebart Kypabl. and communication.

Ilocmpexsusummepi / [locmpexsuszumal/ Postrequisites

Bazoaphama scemexuici / Pykosooumens npozpammut/ Programme manager

Kycynosa A.M. \ Kycynosa A.M. \ -
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Meouanunzeucmuxa /Meouanunzeucmuxa / Media Linguistics

OKy maxcamot / Yueonan yenv/ Purpose

MeauatekeT MeH MEAUauCKypCThl KEIICH[I 3epTTeyre
OarbITTaNIFaH OUTIMHIH aHA CaJIACBIH UTEPY

OcBoeHue HOBEHIEH OTpaciu 3HAHUS, HAICJICHHOW Ha
KOMILIEKCHOE U3YYCHHE MEIMAaTEeKCTa U MEIUAANCKypca

Mastering the latest branch of knowledge aimed at
a comprehensive study of media text and media
discourse

Oxvimy namuoiceci / Pezynemamot 00yuenus / Learning outcomes

KypcTbl coTTi asiKTaFraHHaH Keifin 6lmiManymbsuiap
MeMIIeKeTTiK )KoHe MIET TUTiH MEHIepyiH, TUIIIK
cayaTThUIBIK, COIIICY MOJICHUETI, ICKEPIIIK KapbIM-
KaTBIHAC MPUHIMITEPIiH KOPCETY.

PenakimmsaHbIH IIBIFapMAaIIbUTBIK KBI3METIHIH 0aChIM
OarbpITTapbIH 3ipIey, )KYPHAIHUCTIK MaTepraIap bl
OHJICY, CBIHHU TaJJlay MEH TEKCepY JKYPri3y, o3
KOHTCHTIH )Kacay.

Ilocie ycnenrHoro 3aBepiieHus Kypca ody4yaiommecs
oynyT

JeMoHCTpUpOBaTh BIaJACHUE TOCYJAPCTBEHHBIM U
HWHOCTPAHHBIM  A3BIKaAMM, IIPHHIUIIAMHA SI3BIKOBOM

rPAMOTHOCTH, KYJbTYpPBI peun, bi(N(0):10)7
KOMMYHUKAIUH.

— PaspabarsiBaTh [IPUOPUTETHBIE HaIpaBJICHUS
TBOPYECKOU JeATENbHOCTH penakuuu,

PEeIaKTUPOBATh U MOABEPraTh KPUTHICCKOMY aHATH3Y
U TPOBEPKE JKyPHATUCTCKHE MaTepHaibl, CO3aBaTh
COOCTBEHHBII KOHTEHT.

After successful completion of the course,
students will be

Show proficiency in the state and foreign
languages, principles of language literacy,
speech culture, and business communication.
Develop priority areas of the editorial team's
creative activities, edit and critically analyze
journalistic materials, and create original
content.

Ipepexeusummepi / Ipepexeusumot / Prerequisites

Kypcmotn Kbickawa masmynst / Kpamkoe cooepacanue kypca/ Course summary

MeauanuHrBUCTUKAHBIH HHTETPaTHBTI cHUIaThl. OHBIH
HWIBIFY Teri MeH ceOenrtepi. MeIUaTMHIBHCTUKA TIOHI.
MenuanTuHrBUCTHKAHBIH HETI3M  TEOPHSUIBIK Kypamaac
0eJIiri peTiHgae MEIUaMATIH TYXKbIpbIMAaMachkl. OTaHJIbIK
Tin OumiMiage BAK MoTiHiH 3epTTey  IacTypiiepi.
KypHaucTik CTHIB JKOHE OHBIH HETI3T1 epeKIIeiKTepi.
Menauna MOTIH oHe OHBIH Typiepi. llyOmurucTikabK

MOTIH (YHKIIMOHAJII-CTUIIMCTUKAIIBIK JKOHE
KOMMYHHMKATHBTI-IParMaTUKANBIK  acrmektiiepae. PR
JKOHE  JKapHaMa  MOTIHIHIH  CTHJIUCTHKAchl  MEH

nparmatukacel. Op Typii BAK-Tarsl Tinaig epekmieniri.

HNHrerpatuBHbeld = XapakTep MEAMAIMHIBUCTUKHA. Ee
HCTOKM M  IIpUYMHBI  BO3HUKHOBeHus. Ilpenmer
MequanuHrBUcTUKM.  KoHumenumss  Meauarekcra  Kak
rIaBHas TEOpETHYECKAs COCTaBJIAOILIAS
MEIUATUHTBUCTUKY. Tpamurmu uydenus rekcra CMU B
OTEYECTBEHHOW JHMHIBHCTUKE. [lyOnuuucTudeckuit CTuib
W ero OCHOBHbIE OCOOCHHOCTH. MeEOMaTeKCT U €ro
Pa3HOBUIHOCTH. [TyOnunucTHIecKuit TEKCT B
(YHKLINOHANBHO-CTUIIMCTUYECKOM U KOMMYHHMKATHUBHO-
MparMaTH4ecKkoM acrekrax. CTHIMCTHKA M IparMaThka
PR- wu peknamuoro Ttekcta. Crenuduka s3plka B
paznuyHbIx Bugax CMU.

Integrative nature of media linguistics. Its origins
and causes. The subject of media linguistics. The
concept of media text as the main theoretical
component of media linguistics. Traditions of
studying the text of mass media in Russian
linguistics. Journalistic style and its main features.
Media text and its varieties. Journalistic text in
functional-stylistic and communicative-pragmatic
aspects. Stylistics and pragmatics of PR and
advertising text. The specifics of the language in
various types of media.

Ilocmpexsuzummepi / [locmpexeuzumau/ Postrequisites

- |

| -

bazoaprama yncemexuici / Pykosooumenv npozpammut/ Programme manager

Hlaaxmem A.K. |

Kynzypoea O.I.
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Meoua mominoi peoaxyuanay »ycaone mooenvoey /Peoakmuposanue u mooenuposarnue meouamexcma / Editing and modeling media text

OKy makcamuwt / Yueonan yenv/ Purpose

BAK Tinine 3amMaHayd TociIZep TYPFBICBIHAH TUIHIK

JKOHE celey KYOBLIBICTAPBIH TaJIay by
MIPAKTUKAJIBIK JaF IbUTAPBIH KAJIBIIITACTHIPY,
KOMMYHHUKATHBTI COTCI3IIKTEPIH, YKAHPJIBIK

COMKECCI3IKTEPIiH, Coilliey MXoHE TIpaMMaTHKAaJIbIK
KaTeNIKTEPAIH alJIblH aily, Oacra, XeIuUIK, Tele -
XoHe PanokypHaTUCTHKAHBIH 3aMaHayH JKaHPJIAPbIH
YKOHE THICTI MOTIHAEPHl PEeAaKIusIay IaFabliapblH

urepy.

BbeipaboTtath nIpakTHYECKHE HABBIKM  aHaIM3a
SA3BIKOBBIX W PEUYEBBIX SBICHUM C IO3ULUAN
COBPEMEHHBIX NOJIX0/0B K s13bIKy CMU, mpoBoauTH
IpOoGUIAKTUKY KOMMYHHMKaTUBHBIX HeyJay,
JKaHPOBBIX HECOOTBETCTBUH, peYeBBIX 51
IrpaMMaTH4ECKUX ouMOoK, OBJIAJIETh
COBPEMEHHBIMM  JKaHpaMU  KYPHaJIUCTUKH U
HAaBBIKaMU PEJaKTUPOBAHUS TEKCTOB.

To develop practical skills in analyzing
language and speech phenomena from the
standpoint of modern approaches to the
language of the media, to prevent
communication failures, genre
inconsistencies, speech and grammatical
errors, to master modern genres of print,
network, television and radio journalism and
the skills of editing relevant texts.

Oxovimy nomuiceci / Pezyiomamut 00yuenusn / Learning outcomes

Kypcrbl ¢oTTi asiKkraraHHaH KeiiiH OLtiMaaymbLiap
PegakuusiHbIH IBIFapMaIIbUIBIK KI3METIHIH
0aceIM OAFBITTapBIH A3ipIIey, )KYPHAINUCTIK
MaTepHaAap/bl OHJIey, ChIHU Tajlay MEH TeKCcepy
KYprizy, ©3 KOHTEHTIH )Kacay.

BAK xbi3merin tanaay, BAK-Te1 3epTTeyaig
3aMaHay| 9JICTEepiH KOJ1aHy, ayAUTOPUSHBIH
KaXETTUTIKTepiHIH KaHaFaTTaHAbIPhLUTYbl MEH
KOHTEHT CaIlachlH JIILEYre apHAJIFaH dJICyMEeTTIK
3epTTeyJiep Kyprizy.

IlocJie ycnemHoro 3aBepiieHusi Kypca
o0yyarommecsi OyayT

Pa3pabarpiBaTh NpUOPHUTETHHIC HAIIPABICHUS
TBOPYECKOU EATEIILHOCTH PEIAKIINH,
peIaKTUPOBATh U TIOJIBEPraTh KPUTUUECKOMY
aHaJIM3y U MPOBEPKE KYPHATUCTCKHE
MaTepHabl, CO3/1aBaTh COOCTBEHHBIN KOHTEHT.
AnanusupoBatsb AestenbHocth CMU,
MIPUMEHSATHh COBPEMEHHBIE METO/TbI
uccnenosanuss CMU npoBoauth
COLIMOJIOTUYECKHE U3MEPEHUS
YOBJIETBOPEHHOCTH 3aMPOCOB AYJTUTOPUH,
COJIepKaHUsl KOHTEHTA.

After successful completion of the course,
students will be

Develop priority areas of the editorial
team's creative activities, edit and
critically analyze journalistic materials,
and create original content.

Analyze media activities, apply modern
media research methods, and conduct
sociological measurements of audience
satisfaction and content quality.

Ilpe

pexeuzummepi / Ilpepexeusumeut / Prerequisites

Kypcmuiy kbickawa mazmynst / Kpamxoe codepycanue kypca/ Course summary

AJIBIHFaH JICKCUKAHBI KaHIaHABIPY. CTHIUCTHKAIBIK
esrepictep. Kazipri BAK TimiHaeri TemMeH 3koHe
KOFaphel JIeKCWKa. TIUIAIK HOpMa KoHE ceilley
KaTeJIri, CTUINCTUKAIIBIK

KEMIIIUTIK, CO3 CEMaHTHUKACHI, CO3/IIH, CTHIIMCTHKAJIBIK
60stybl, BAK TiNiHIH %KaproHU3alUsAChl, Ka3ipri COTTIH
KUIT ce3aepi, TUIAIK TajlFaM >KOHE TUIMIK COH.
Kopnoparustik BAK-TeiH OeltiHaik  Moaenbaepi.

AKTHUBU3aIUA 3aMMCTBOBAaHHOM JIEKCHUKH.
Crunuctuueckne  u3MeHeHuss. CHMKEHHas U
BBICOKasi JIEKCHKa B s3bIKe coBpeMeHHbIXx CMMU.
S3pIKOBast HOpMa W peuesas omunoKa,
CTUJIMCTUYECKU  HEIOYET, CEMaHTHUKa CJIOBa,
CTUJIMCTHYECKAss OKpacKa CJIOBa, >KaprOHU3aLUs
s3pika CMU, KimrodeBbIe CI0Ba TEKYIIIETO MOMEHTA,

S3BIKOBOM BKYC M si3bIkoBas Moja. IlpoduibHble

Activation of  borrowed vocabulary.
Stylistic changes. Reduced and high
vocabulary in the language of modern
media. Language norm and speech error,
stylistic flaw, semantics of the word,stylistic
coloring of the word, jargonization of the
media language, keywords of the current
moment, language taste and language
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CrunucTrka XoHE ofe0M peJakIusuiay TYPFBICBIHAH

TaOJOUATAPABIH  MOTIHAEpPI. MOTIH KaTerOPHSICHI
peringe UHTEPTEKCTYaIAbLIBIK. WNHuTteprexker
durypanapel: JoWekce3, mnapadpas, anmIMKanus,

aJuTIo3usl.  MeTaTteKkeT JKoHe MpoToTeKcT. JKemimik
KYPHAJIMCTUKAHBIH ~MEIMATEKCTepiH peraKiusiay.
Tenenqumap  oHe  pamguo -  KypHAIMCTHKA
MaTepUalIapblH  peJakiusiay. Meaua MoTiHAETI
MaHHITYJISIUS QIICTEPI.

Mojenu kopropatuBHbix CMU. TekcTsl Ta010M10B
C TOYKM 3pEHMS CTHIMCTHKH M JIUTEPAaTypHOIO

penakTupoBaHus.  VMIHTEpTEKCTyallbHOCTh  Kak
TEKCTOBasi KaTeropus. MeTaTeKCT M NpPOTOTEKCT.
PenaktupoBanue MEMATEKCTOB CETEBOM
KypHaIMCTUKU.  PenakTupoBaHue  MaTepualloB

TEJICBU3MOHHOU U PAIHO- )KYPHAIUCTUKU. [Ipremsl
MaHUITYJIATUBHOCTH B MEJJUATEKCTE.

fashion. Profile models of corporate media.
Tabloid texts from the point of view of
stylistics and literary editing. Intertextuality
as a text category. Intertext figures: citation,
paraphrase, application, allusion. Metatext
and prototext. Editing media texts of
network journalism. Editing of TV and radio
journalism materials. Manipulative
techniques in the media text.

Ilocmpexsusummepi / Ilocmpexsuszumwl/ Postrequisites

| -

| -

bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager

HIaaxmem A.K.

‘ Kynzyposa O.I.

33




Oky maxcamul / Yueonan yenv/ Purpose

MaructpaHTTapIbIH MOICHHETAPAIIBIK
KOMMYHHUKATHBTIK KY3bIPETTUIITHIH HET131E€piH Kanay,
OJIap/ibl MOJICHUETAPAJIBIK MHTET PALlUs JKaFAalibIH/1a
KOCi0M KbI3METKE JalbIHAAY.

3aJ105KUTh OCHOBBI MEXKYJIbTYPHOH
KOMMYHUKATUBHON KOMIIETEHTHOCTH
MarucTpaHTam, MOJArOTOBUTH UX K
po(hecCHOHATTLHOM JIEATEIILHOCTH B YCIOBHUSIX
MEXKYJIbTYPHOI HHTErpalliu.

To give the basics of intercultural
communicative competence to undergraduates,
to prepare them for professional activities in
the context of intercultural integration.

Okbtmy namuoiceci / Pezyiomamet 00yuenus / Learning outco

mes

KypeTsl ¢oTTi agkTaraHHaH Keiliin OltiManymbuiap
OJIeyMEeTTIK-CasiCH, SKOHOMUKAJIBIK,
TYMaHUTApJbIK ~ FBUIBIMAAP  TEOPHSICBI  MEH
TOKIPUOCCIHIH aJFaIIKBI OUTIM JICHIeHiH KOpCeTYy.
CeIpTkbl ~ OpTamMeH  (MakcaTThl  ayIuTOpus,
MEMJIEKETTIK OpraHjiap, KaciOm KaybIMAACTBIKTap,
JKCIEPTTEpP) THUIMII ©3apa OpPEKETTeCYy JKOHE
CEeHIMJII KapbIM-KaTbIHAC OpHATY.

Kazakctan 3aHHamachl, )KypHAJIHCTIK ATHUKA >KOHE
KOFaMJIaFbl 3aMaHayd TEHACHIUSIAPIbl ecKepe
OTBIPBII, camnanbl OCHHEeIBIOBICTHIK OHIMII jKacay
JKOHE LIBbIFapy MpOILIECiH ObacKkapy.

Ilocie ycnemHoro 3aBepueHusi Kypca
oOyyarommuecst 0yayt

[Tokxa3bIBaTh BBICOKUN YPOBEHb HanboJee
MepeI0BBIX 3HAHUM TEOPUH U MPAKTHKU
COLMAIbHO-TIOJIUTUYECKUX,, SKOHOMUYECKHX,
T'YMaHUTAPHBIX HAYK.

O dexTuBHO B3aUMOICHCTBOBATD U
BBICTPANBATh JOBEPUTEIbHBIC OTHOIICHUSI C
BHEIIHEH Cpeoif: 11eJIeBOM ayIUTOPUEH,
rocyapCTBEHHBIMH OpTaHaMH,
npodeccuoHaNbHBIMH COOOIIIECTBAMH,
AKCIEPTAMHU.

VYrpaBisaTh MPOIECCOM CO3/IaHMSI U BBIITYCKA
KaueCTBEHHOU ayAMOBU3yaJIbHOU
MPOIYKIIUH C YIE€TOM COBPEMEHHBIX
TEHJCHIUIA B OOIIECTBE, KYPHATUCTCKOM
ATUKU U 3aKoHOoaaTenbcTBa PK.

After successful completion of the course,
students will be

Demonstrate a high level of advanced
knowledge in the theory and practice of
socio-political, economic, and humanitarian
sciences.

Effectively interact and build trust-based
relationships with external stakeholders,
including target audiences, government
bodies, professional communities, and
experts.

Manage the process of producing and
releasing high-quality audiovisual content,
considering modern societal trends,
journalistic ethics, and the legislation of the
Republic of Kazakhstan.

Ipepexsuzummepi / Ilpepexeuzumot / Prerequisites

BAK-tap PR-koMMyHHKaIMs Kypasbl peTiHE

‘ CMMU kak nactpymeHT PR-komMmyHuMKanumii/

| Media as a PR tool-communications

Kypcmuiy xvickawa mazmynnt / Kpamrkoe codepicanue kypca/ Course summary

Monenuerapaliblk KOMMYHUKAIUS TEOPUSIIBIK KOHE
KOJ1/1aHOaITbI TIoH peTine. baiinaHbic TEOPUSCHIHBIH
Herizaepi. Kommynukanus typaepi. KommyHukaTuBTiK
aKTiHIH KYPBUIBIMBL. BaliTaHBICTBIH KYPBUTBIMIBIK
MOJICJIbJIePl: STHUKAJIBIK, VITTHIK, AyMaKThIK,
KOMMYHHKAHTTAPBIH QJIEYyMETTiK OalIaHBICHI, KEKe
cunarramaiapbl. MOTIiH MOICHUET KYOBUIBICHI PETIHJIE.

MexKynbTypHass KOMMYHHMKaIUs KakK
TeOpeTUYECKas U MPUKJIaJHAsl JUCLUILINHA.
OCHOBBI TEOpUM KOMMYHUKAIUU. Bujsl
KOMMYHHKaIH. CTpyKTypa KOMMYHUKaTHBHOTO
akta. CTpyKTypHBIE MOJEIH KOMMYHHMKALIAHN:
OTHHYECKAas!, HALIMOHAJIbHAS, TEPPUTOPHAIIbHAS,
COIMaIbHAsl NPUHAJIEKHOCTh KOMMYHUKAHTOB,

Intercultural communication as a theoretical
and applied discipline. Fundamentals of
communication theory. Types of
communication. The structure of the
communicative act. Structural models of
communications. Ethnic, national, territorial,
social communication, personal characteristics.
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Ceilney MiHE3-KYJIKBIHBIH YJITTHIK-MOJICHU E€PEKINEeNIri. | JHYHOCTHBIE XapaKTePUCTUKU. TEeKCT Kak Text as a cultural phenomenon. National-
Monenuerrep Auaaorsl. MoAeHUET KaKTHIFBICH. sBJICHHE KyabTyphl. HartmonaneHo-KyneTypHast | cultural feature of river behavior. Dialogue of
MoeHueT KoHe MOICHUETapAIIbIK KOMMYHUKAITHSL. crienuduka peueBoro noseaeHus. Juanor cultures. The conflict of cultures. Culture and
AjaM Typasisl FRUIBIMIAP KYHECIHIET KynsTyp. Kondnukr kynstyp. Kynsrypa u intercultural communication. Theory of
MOJICHHETAPAIIbIK KOMMYHUKAIHS TCOPHUSICHI. MEKKYJIbTypHast KOMMyHUKarus. Teopust intercultural communication in the systems of
KoruuTosorust )oHe MoIcHUETaPaIbIK KOMMYHHUKAIUS. | MEXKKYITYPHON KOMMYHHUKAIIUU B CHCTEME human sciences. Cognitive science and
MaoeHueTapasbIK dJICYMETTIK acIeKT. HayK o uesnioBeke. Koraurosiorus u intercultural communication. Sociological
MoeHueTapaiblk KOMMYHUKAIIUSHBIH MEKKYJIBTYpHAst KOMMYHHUKAIIHS. aspect of intercultural. Linguistic aspect of
JMHTBUCTHKAJIBIK acriekTici. MoneHuerapaiblk KappiM- | COLMOIIOTHYECKUH aCTIeKT MEKKYJIbTYPHOH. intercultural communication. Stereotypes and
KaThIHACTAFbl CTEPCOTHUIITEP MEH ajlalayIIbUIBIKTap. JIMHrBUCTHYECKHIA ACTIEKT MEKKYIIBTYPHOM prejudices in intercultural communication.
KOMMYHUKAI[HH.

Ilocmpexsusummepi / Ilocmpexeuzumot/ Postrequisites

bazoapnama scemexuiici / Pykosooumenwv npozpammut/ Programme manager

Hlaaxmem A.K. ‘ Kyncyposa O.I. ‘ -
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Kypnanucmuxa oeonmonozuscwi//[eonmonozus sncypuarucmuxu / Deontology of journalism

OKy makcamuwt / Yueonan yenv/ Purpose

JICOHTOJIOTUSHBIH MOHIH KYPHAIUCTIH MiHE3-KYJIKbIH
pPETTENTIH, OHBIH KOCiIOM caHaChl MEH ©3 MIHJIETTEpiHE
KATBIHACBIH KAJIBIITACTHIPATHIH KYKBIKTHIK KOHE
ATHKAJIBIK HOPMaJIAP/IbIH YKUBIHTHIFBI PETIiHIC ally,
OOPBIII TIEH AJICYMETTIK JKayarKepIIiIiKTi TYCiHY,
COHJIai-aK KoCI0M KY3BIPETTUIIK MEeH KYpPHATUCTIK
meOepItik meHOepiHae KypAeli aiaMrepuiIiK
KaFIaniap/aa CTaHIapTThl eMec IenrMaep Kaobuiaay
Kaoineri.

PACKPBITh CYIITHOCTh JICOHTOJIOTUHU KaK CBOJAA
MIPABOBBIX U 3TUYECKUX HOPM, PETryIHPYIOIINX
MOBE/ICHUE KYPHAIUCTA, POPMUPYIOIINX €TI0
npodeccnoHanbHOE CO3HAHUE U OTHOILIEHHE K CBOUM
00sI3aHHOCTSIM, IOHUMAHKE JIOJITA U COIMATTLHOM
OTBETCTBEHHOCTH, a TAK)KE CIOCOOHOCTU MPUHUMATh
HECTaHJIaPTHBIEC PEIICHUS B CIOKHBIX HPABCTBEHHBIX
CUTYalUsX B paMKax NpogecCHOHaTbHON
KOMIIETEHIIMH U KYPHAJIMCTCKOTO MacTepCTBa.

to reveal the essence of deontology as a set
of legal and ethical norms governing the
behavior of a journalist, forming his
professional consciousness and attitude to
his duties, understanding of duty and social
responsibility, as well as the ability to make
non-standard decisions in difficult moral
situations within the framework of
professional competence and journalistic
skills.

OKbimy H2

mudiceci / Pezynomamot 00yuenusn / Learning outcomes

Kypcrbl Ta0bIcThI asiKTAFAHHAH KeiliH 0i1im
aJymbLiap:

OJleyMeTTIK-CasiC, 3KOHOMUKAJIBIK,
I'YMaHMUTapPJIbIK FBUIBIMIAP TEOPHUSICHI MEH
TOXKIpUOECIHIH aJFamIKpl OUTIM JICHIeHiH KOpCeTy.
PepakuusHbIH NIbIFapMalIbUIbIK KbI3METIHIH
0aceIM OAFBITTApPBIH A3ipIIey, )KYPHAIHUCTIK
MaTepHaAap/bl OHJIey, CbIHU Tajlay MEH TeKCcepy
KYprizy, ©3 KOHTEHTIH XkKacay.

Kasakcran 3aHHamMachl, )KypHaJIUCTIK 3THKA JKOHE
KOFaMJIaFbl 3aMaHayH TeHACHLUSIAP/IbI €eCKepe
OTBIPBII, canaibl OeHHEbIOBICTHIK OHIM/II Kacay
’KOHE ILIbIFapy MpoLEciH OacKapy.

BAK ks3merin Tanaay, BAK-TsI 3epTreyaig
3aMaHayM 9JICTEPIH KOJ/IaHy, ayIUTOPUSIHBIH
KOKETTUTIKTEPiHIH KaHAFaTTaHIbIPBLTYbl MEH
KOHTEHT CaIlachlH OJIIIEYTe apHaJFaH dJIEYyMETTIK
3epTTeyep XKyprizy.

IHocse ycnemHoro 3apepueHus Kypca
o0yuaruuecs Oyayr:

[TokasbIBaTh BBICOKUI YPOBEHb Hanboee
MepeAOBbIX 3HAHUM TEOPUU U MPAKTUKU
COIMATBHO-TIOTUTHYECKUX, SKOHOMUYECKHUX,
TYMaHUTAPHbIX HAYK.

Pa3pabaTpiBaTh IPUOPHUTETHBIC HATIPABIICHUS
TBOPYECKOU I€ATEIbHOCTU PENAKIINH,
pEOaKTUPOBATh U MOABEPraTh KPUTUUECKOMY
aHaJIM3y U MPOBEPKE KYPHATUCTCKUE
MaTepuasbl, CO3/1aBaTh COOCTBEHHBIM KOHTEHT.
YpaBisTe NpoUeccoM CO3AaHUA U BhITYCKa
KaueCTBEHHOM ayANMOBU3YyaIbHOM MPOAYKIIMH C
Y4€TOM COBPEMEHHBIX TeHJICHIIUM B OOIIECTBE,
KYPHAJIMCTCKON 3TUKH U 3aKoHoaarenbcTBa PK.
AHnanu3upoBars fesarensHocTs CMU, npuMeHsTh
COBpEMEHHBIE METOIbI HccnenoBanus CMU
MPOBOJIUTH COLMOJIOTHYECKUE U3MEPEHUS
YIAOBJIETBOPEHHOCTH 3aIPOCOB ayJUTOPHH,
COJIepKaHusl KOHTEHTA.

After successful completion of the course,
students will:

Demonstrate a high level of advanced
knowledge in the theory and practice of
socio-political, economic, and
humanitarian sciences.

Develop priority areas of the editorial
team's creative activities, edit and
critically analyze journalistic materials,
and create original content.

Manage the process of producing and
releasing high-quality audiovisual
content, considering modern societal
trends, journalistic ethics, and the
legislation of the Republic of
Kazakhstan.

Analyze media activities, apply modern
media research methods, and conduct
sociological measurements of audience
satisfaction and content quality.

Ilpepexsuzummepi / Ilpepexeusumet / Prerequisites

MeanaOiTiKTUTIKTIH )KOHE CBIHU OMJIBIH TaMybl

‘ PazButne MeaquakOMIIETEHTHOCTH U KPUTHYCCKOT'O

The development of media competence and
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‘ MBIIIJICHUA

| critical thinking

Kypcmuiy Kvickawa mazmynst / Kpamkoe codepacanue kypca/ Course summary

JKypHanucTruka 1e0HTOIOTHSICH FBUIBIM JKOHE 3€PTTEY
NoHi peTiHge. JIeOHTONOTUSHBIH OPTAITBIK
KaTeropUsChI PETiH/IC )KayanKepIiIik. JleoHTomorus
KYpHaIMCTUKA Xyiecinaeri Meauna KyKbIK.
JKypHanucTiK KbI3METTIH 3TUKAIIBIK PeTTEYIIIepi.
3aHabl epekeNiepAcH KociOn dTUKETKe JeiiH. Menua
MOTIHJII KYpY Ke31HJIeTi epKIHJIIK [IeKapalapbl:
JCOHTOJIOTHSIIBIK ACTIEKT. J€OHTOIOTHSIIBIK HOpMasiap
MeEH Karuaanap Kyhecinaeri To3iMaimk. J[eonronorus
TYPFBICBIHAH KYPHAIUCTIH COMJICY YKayarKepIIIiri.

JICOHTOIOr N )KYPHAJIUCTUKY KaK HAyKa U IPEAMET
n3ydeHus. OTBETCTBEHHOCTD KaK LICHTpaJIbHAs
KaTeropus JACOHTOJIOruU. Menua rnpaso B cucreMe
JCOHTOJIOTUH KYPHAIMCTUKU. DTHYECKHE
PEryJIATOPHI )KYPHATUCTCKON AesTeIbHOCTH. OT
IOPUINYECKUX MTPaBUJI 10 TPO(ECCHOHAIBHOTO
STHKeTa. [ paHuIpl CBOOOIBI IPU CO3JaHUN
MEIMATEKCTA: JEOHTOJIOTHYECKUN aCIIEeKT.
ToslepaHTHOCTB B CUCTEME IEOHTOJIOIMYECKUX HOPM
U IPUHLUIOB. PeueBas OTBETCTBEHHOCTh
JKYPHAJIMCTA C MO3ULUU JEOHTOJIOTUU.

Deontology of journalism as a science and
subject of study. Responsibility as a central
category of deontology. Media law in the
system of deontology of journalism. Ethical
regulators of journalism. From legal rules to
professional etiquette. Limits of freedom
when creating a media text: deontological
aspect. Tolerance in the system of
deontological norms and principles. Speech
responsibility of a journalist from the
standpoint of deontology.

Ilocmpexsusummepi / llocmpexeuszumot/ Postrequisites

bazoapnama scemexuiici / Pykosooumensv npozpammut/ Programme manager

Hlaaxmem A.K.

‘ Kyncyposa O.I.
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Kozamowik kenicmik nen azamammulk scypuanucmuka/ Ilyonuunan chepa u zpasricoanckan yxcypuaiucmuxa /

Public Sphere and Citizen Journalism

OKy maxcamul / Yueonan yenv/ Purpose

KoraMabIK KEHICTIK YFBIMBIH 3€PTTEY, a3aMaTThIK
KYPHAIMCTUKAHBIH JIEMOKPATHUSUIBIK KOFAMJIaFbl POJIiH
tangay, BAK-TeIH a3aMaTThIK KOFaMMEH e3apa
OPEKETTECY MIICTEPIH MEHIePY KOHE JICYMETTIK
MaHBI3bI 30p KOHTEHT jKacay ToxipuOenepiH yipeny.

N3ydenne KOHIENIUY MyOIUIHON Cepbl, posin
IPaKIaHCKON KYPHAIMCTUKH B JEMOKPATHIECKOM
00111eCTBE, OCBOCHHE METOAOB B3aUMOICHCTBUS
CMMU c rpak1aHCKUM OOIIECTBOM U TIPAKTUK
CO3JaHKS COLMAILHO 3HAYMMOTO KOHTCHTA.

Studying the concept of the public sphere,
the role of citizen journalism in a democratic
society, mastering methods of media
interaction with civil society and practices of
creating socially significant content.

OKpimy Ha

muceci / Pezynomamot ooyuenus / Learning outcomes

Kypcrbl Ta0bIcThI asiKTaFaHHAH KeliH 0L1imM
alyumbLIap:

OJICYMETTIK-CasiCH, SKOHOMHKAIBIK,
T'YMaHUTAPIIBIK FRUTBIMIAP TEOPUSICH MCH
TOXKIpUOECIHIH aNFalIKbl OLTiM IEHIeiliH KopCeTy.
JKannaii Me1aHbIH 1amMy )KOHE KbI3MET €Ty
3aHIBUTBIKTAPBIH AHBIKTAY, TOYEKeIaep i Oomkay,
CTpaTErUsUTBIK KOMMYHUKALMSIIAP apKbLUIbI UMUK
KYpY 'KOHE KOJIay.

ITocie ycnemHoro 3apepuieHus Kypca
o0yuyarwmuecs Oyayr:

[Toka3pIBaTh BBICOKHI YPOBEHb HanboJee
MIEepEIOBBIX 3HAHUN TEOPUU U IPAKTUKHU
COLIMAJIbHO-TIOJINTUYECKHUX, IKOHOMUYECKHX,
TYMaHUTapHbBIX HayK.

OnpenensaTs 3aKOHOMEPHOCTH Pa3BUTHS U
(YHKIIMOHMPOBAHUS Macc-Meua,
IIPOTHO3UPOBATh PUCKH, CO3aBaTh U
MIOJIEPIKUBATD UMUK YEPE3 CTPATErMUECKUE
KOMMYHHKaIUH.

After successful completion of the course,
students will:

Demonstrate a high level of advanced
knowledge in the theory and practice of
socio-political, economic, and
humanitarian sciences.

Identify patterns in the development and
functioning of mass media, forecast
risks, and create and maintain an image
through strategic communications.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Kypcmuiy kvickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

Kypc KoFamMIIbIK KEHICTIK YFBIMBIH 3€pTTey/i
KaMTHIbl, OHBIH 1II1H/I€ TAPUXU KOHTEKCTI,
KYpPBbUIBIMBI MEH (YHKLUSIAPBIH, COHIAal-aK
QNIEyMETTIK MeJlna, alrTOPUTMIIEp MeH Iatdopmanap
ocepiHeH HUQPIBIK JoyipJieri e3repicTepi
KapacThIpaibl. byJ1 YFBIMHBIH Ka31pri 3aMaHFbI
TYCIHIIpYyJiepi MEH ChIHBI TaJKblIaHa bl Epekiie
Ha3ap a3aMaTThIK )KYPHAIUCTHKAFa ayaapbliaibl:
OHBIH JIOCTYPII KYpHAIUCTUKAIaH
allbIpMaIlIbUIBIKTaphI, )KEPrUTIKTI XKoHEe KahaHIbIK

Kypc oxBaTbIBaeT n3ydyeHue KOHIENIUN TyOINYHOM
cdepbl, BKIIOYasi ICTOPUYECKUN KOHTEKCT,
CTPYKTYpY U (QYHKIMH, a Takxke e€ TpaHchopMaruio
B LU(POBYIO AMOXY MO/ BIUSHUEM COLIMATIBHBIX
Mezina, anropuTMoB U miatdopm. PaccMatpuBatorcs
COBpEMEHHBIE HHTEPIIPETAIIMY U KPUTHKA 3TOM
koH1enuuu. Ocoboe BHUMaHUE yenseTcs
Ipa)XIaHCKON KYpPHAIMCTUKE: €€ OTINYUAM OT
TPaJIULIUOHHOM >KYPHAJIUCTUKH, POJIK B OCBEILIEHUU
JIOKQJIbHBIX U T7100aIbHBIX MPoOJIeM, PaBOBBIM U

The course covers the study of the concept
of the public sphere, including its historical
context, structure and functions, as well as
its transformation in the digital age under
the influence of social media, algorithms
and platforms. Contemporary interpretations
and critiques of the concept are examined.
Special attention is paid to citizen
journalism: its differences from traditional
journalism, its role in covering local and
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MOceenep/Ii KapbIKTaHABIPYAAFbl POIIi, aBTOPJIBIK
KYKBIK, (haKTUIepAl TEKCepy kKoHe Ae3nH(POopMaIIHsFa
KAapChI KYPEC CUSKTHI KYKBIKTBIK JKOHE ATHKAIIBIK
acrmeKTuIepi.

STUYECKHUM acCIleKTaM, BKIF0UYasi aBTOPCKOE MPaBo,
MPOBEPKY (GakTOB U O0pLOY ¢ ne3uHpOpMaITUEH.

global issues, legal and ethical aspects,
including copyright, fact-checking and
combating misinformation.

Ilocmpexsusummepi / Illocmpexeuszumot/ Postrequisites

bazoapnama scemexuiici / Pykosooumenwv npozpammst/ Programme manager

Hlaaxmem A.K.

Kynzyposa O.I.

Kyneyposa O.I.
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Onieymemmik yceninep Ko2amHuly, aneymemmeny ypoicinoe | Coycemu 6 npouecce coyuanuszayuu oouecmea /

Social networks in the process of socialization

OKy maxcamul / Yueonan yenv/ Purpose

Kazipri kKoramaarbl QJI€yMETTIK >KEIUIEpIiH peJiH
3epTTey MaKCaThIHAA Ka3ipri 3aMaHFbl KOCiOM KoHE
FBUIBIMH OaFaapIiap/ibl KaJblITaCThIPY

dopmMupoOBaHUE COBPEMEHHBIX
npoeccCHOHABHBIX M HAayYHBIX OpPUEHTHPOB C
LEIBI0 HUCCIENOBAaHUS POJIU COLMAIBHBIX CETEH B
COBPEMEHHOM 00IIIECTBE

Formation

of modern professional and

scientific guidelines for the study of the role
of social networks in modern society

Oxovimy nomuiceci / Pezyiomamut 00yuenusn / Learning outcomes

KypcTbl coTTi asKTaFaHHAH KeiliH 0ijim
ajlymbLiap

— OIIeyMETTIK-CasiCH, YKOHOMHUKAIIBIK,
TYMaHUTAPIBIK FHUIBIMIAP TEOPUSICHl MEH
TOXKIpUOECIHIH aNFamKbl O1TiM JICHIeHiH
Kepcery.

— Kasakcran 3aHHaMachl, )XypHAIHCTIK 3THKA KOHE
KOFaMJIaFbl 3aMaHayH TeHICHITMUIAPIbI €CKepe
OTBIPBII, canaibl OeWHEIBIOBICTHIK OHIM/II Kacay
KOHE IIBIFApy MPOIIECiH OacKapy.

— Koci0u KpI3MeTiHAE NIEMIIK KOHE Ka3aKCTaHIbIK
MeHaHbIH MTHHOBALUAJIBIK 1aMy MPUHIUITEP]
MEH MeXaHU3MJIEpiH, 3aMaHayu
MEINATEXHOIOTUsIAp MEH aKMapaTThIK-
KOMMYHHKAITUSUTBIK TEXHOJIOTHSIIAP IBI JKOHE
’KacaH]Ibl UHTEJUIEKTTI KOJIJIaHy.

ITocse ycnenmHoro 3aBepuieHusi Kypca
o0yyarommecsi OyayT

— Iloka3eiBaTh  BBICOKHUM YPOBCHB HauoOoee
IICPCaA0BLIX 3HAHUM TCOpUU MU  IIPAKTHUKHU
COMaJIbHO-IIOJIMTUYCCKUX, O9KOHOMUYECCKHX,

T'YMaHUTapHbIX HayK.

—  VYmpaBuATh INPOLECCOM CO3JAHMS U BBIITYCKa
Ka4eCTBEHHOW ayJMOBU3YyAJIbHOW MPOIYKLIHH C
YYETOM COBPEMEHHBIX TEHACHLUI B OOILECTBE,
JKYPHAJIMCTCKON ITUKH U 3aKoHoxarenscTea PK.

— MHcnonp3zoBarh B cBoell MpodeccHOHANbHOM
JEATEIIBHOCTH ~ NPUHUUIBL W MEXaHWU3MBI
WHHOBAIIMOHHOTO  pPa3BUTHUS  MHPOBBIX U
Ka3aXCTaHCKUX Mezaua, COBPEMEHHBIE
MEJIMaTEXHOJIOTHH, MH(POPMaIMOHHO-
KOMMYHHKaI[UOHHBIE TEXHOJIOTHH,
HCKYCCTBEHHBIN UHTEIUIEKT.

After successful completion of the course,
students will be

Demonstrate a high level of advanced
knowledge in the theory and practice of
socio-political, economic, and
humanitarian sciences.

Manage the process of producing and
releasing high-quality audiovisual content,
considering modern societal trends,
journalistic ethics, and the legislation of
the Republic of Kazakhstan.

Apply principles and mechanisms of
innovative development in global and
Kazakhstani media, modern media
technologies, information and
communication technologies, and
artificial intelligence in professional
activities.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepicanue Kypca/ Course summary

Kapeim-katbiHac 1meHOepiiepi. ChiHbII, MapTebe
XKOHE KeNmimiKk KaTeiHactap. Jlocteik, Heke »xoHe
MopTebe  TomTaphl.  OJIEYMETTIK  KEHICTIKTErl
ykcacToIK. Blau space. 'omodwmius. ['omodumusiabl
KETUTIK Tajaay oicTepi. DTHHUKAIBIK CErperarus:
xenimik Tocin. Jlomi 6oiieiama Cerperamusi. MiHes-

Kpyru oOmenus. Kiace, cratyc u cereBble
otHowmeHus. Jpyx0a, Opak M CTaTyCHbIE I'PYIIIbIL.
CxonctBo B comMaibHOM TpocTpaHcTBe. Blau
space. I'omopunus. MeToabl CETeBOro aHaiau3a
roMobuiInKu. OTHUYECKas Cerperamusi: CeTeBOM
noaxon. Cerperamuss no Bkycam. lloBeneHue,

Social circles. Class, status, and network
relationships. Friendship, marriage, and status
groups. Similarity in the social space. Blau

space.

Homophilia. Methods of network

analysis of homophilia. Ethnic segregation: a
network approach. Segregation by taste.
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KyIblK, JlocTapablH — ocepi  JKOHE  QJIEYMETTIK
"undexuus". bBpokepnep xoHE OJIAPIBIH IMaiIachl.
Kembacuibrap  oHE  OJapAbIH — Mocelelnepi.
YiipiMaap apacelHOarbl Oaiyanbic. balmaHbicTap
tuntepi. Kopnopamusinap men Jlupextopnap onemi.
bumonaneaer  kemisep.  MHHOBamusuiap,  OutiM
arpiHAapel. JKemiiep jKOHE WHHOBAIUSHBI Tapary.
ABTOpPIIBIK JKOHE Joiekce3 xkemniaepi. Frutbimab
Tangaygarel  okemumk — Tocut. Cascu  opekerT:
napTusiiap, casicaTkepJep JKOHE HKEJLep.
OJIEYMETTIK KO3FaIBICTApP KOHE YIKBIMBIK OPEKET.
XKemninik tannay npusMacsl apKbUibl IHTepHET KoHE
OYKIJIONEMIIK FaJIlaMTOp. OJIIEYMETTIK KeJli CalTTaphl
(Facebook, Bxontakrte, LinkedIn xone Oackanap)
XKOHE oJapJel 3eprrey. XKeninep MeH rpaduKTepIiH
TEPMHUHOJIOTHSICHI.

BIUSIHUE JIpy3€d U COLUAIbHOE <«3apakKCHHE).
Bpokepsl u ux BbITOABL. JIUmepsl U UX TPOOIEMBI.
Cas13u Mexay opranuzanusMu. Tunsl cBazeil. Mup
KOpIIOpallMii M JUPEKTOpOB. buMonanbHbIE CETH.
WNHuHoBanuu, HOTOKHU 3HAHHUA. Cerun U
pacnpocTtpaHeHre nHHoBalui. CeTn cCOaBTOPCTBA U
co-uutupoBanus. CeTeBOM TMOAXOJ B aHAIM3E
Hayku. [lonuTmyeckoe — nedcTBHE:  TApTHH,
noJuTUKH M cetd. ColualbHble ABWXXKEHUS U
KOJUIEKTUBHOE JAeiicTBue. MHTEpHET M BceMupHas
NayTMHa 4Yepe3 IMpu3My CETEeBOro  aHajIu3a.
ConumanbHo-ceTeBbie caiiThl (DelicOyk, BrkonTakre,
LinkedIn u npyrue) u ux uzyuenue. TepMHUHOIOTHSI
ceTelt u rpadoB.

Behavior, influence of friends, and social
contagion. Brokers and their benefits. Leaders
and their problems. Links between
organizations. Types of links. The world of
corporations and directors. Bimodal networks.
Innovations, knowledge flows. Networks and
the spread of innovation. Co-authorship and
co-citation networks. Network approach in
the analysis of science. Political action:
parties, politicians, and networks. Social
movements and collective action. The Internet
and the World Wide Web through the prism
of network analysis. Social network sites
(Facebook, Vkontakte, LinkedIn, and others)
and their study. Terminology of networks and
graphs.

Ilocmpexsusummepi / Ilocmpexsuszumat/ Postrequisites

bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager

HIaaxmem A.K.

‘ Kynzyposa O.I.
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Canovik meoua kommynuxayuanap / LHugppoevie meoua kommynuxayuu / Digital media communications

OKy maxcamul / Yueonasn yenv/ Purpose

[udprbik Meaua KOMMYHHKAITUSHBIH,
OciiHEMaTepHANIIbIH ~ TCOPHUSJIBIK ~ HETI3JIepiH
KOHE IHMQPIBIK OPTaHBl JaMBITYABIH Ka3ipri
3aMaHFbl TPCHJITEPIH MEHICPY

OcBoeHHE TEOPETUYECKUX OCHOB IH(PPOBOH Meaua
KOMMYHUKAIIUM, BHUJICOKOHTEHTa W  COBPEMEHHBIX
TPEHIOB PA3BUTHS UPPOBON Cpeabl

Mastering the theoretical foundations of
digital media communication, video content
and modern trends in the development of the
digital environment

Oxvtmy namuoiceci / Pezyiomameut 00yuenusn / Learning outcomes

Kypcrsbi CoTTI asiKTAaFAaHHAH KeiiH

olmiMaymbLIap

— Kasakcran 3aHHaMachI, )KYPHAIHUCTIK ATHKA
KOHE KOFaMJIaFbl 3aMaHayH
TEHICHIIMSUIAP/IBI €CKePEe OTHIPHIII, CaIlajbl
0eiiHeIPIOBICTHIK OHIM/II XKacay JKOHe
HIBIFapy MpoIeciH O6ackapy.

— Koci0u KpI3MeTIHAE JIEMIIK KIHE
Ka3aKCTaHbIK MEIMAHbIH HHHOBAIIUSIIBIK
JIaMy MPUHIMAIITEPI MEH MEXaHU3MJIEPiH,
3aMaHayd MEIUaTeXHOJIOTUsIIap MEH
aKIapaTThIK-KOMMYyHUKAITHSUITBIK
TEXHOJIOTUSIIAP/IbI JKOHE KaCaH bl
WHTEJUICKTTI KOJIIaHy.

— Kanmaif MenuaHbIH JaMy jKOHE KbI3MET €Ty
3aHJIBUTBIKTAPbIH aHBIKTAY, TOyeKeIAepIi
00JDKay, CTPATETUSUTBIK KOMMYHHKAITUSITAP
apKbLIbl UMUK KYPY JKOHE KOJIJIay.

IHociie yenemHoro 3aBpepiieHusi Kypca o0y4aronuecst

oyayT

—  YnpaisTh NPOIECCOM CO3/IaHUS U BBIITYCKa
KaueCTBEHHON ayTMOBU3yaJbHOM MPOIYKIUH C
Y4€TOM COBPEMEHHBIX TEHJCHIIMI B OOLIECTBE,
KYPHAIUCTCKOM 3TUKH U 3aKoHOAaTenscTBa PK.

— Hcnonw3oBath B cBoeH npodeccnoHanbHOM
ACATCIIBHOCTH NPUHIHUIIBI 1 MEXAHN3MbI
WHHOBAIIMOHHOTO Pa3BUTHS MUPOBBIX U
Ka3aXCTaHCKUX MEJIMa, COBPEMEHHbIE
MeANATEXHOJIOTUH, UH(POPMAIIMOHHO-
KOMMYHUKAIIMOHHBIC TCXHOJIOI'UH, HCKyCCTBCHHBIﬁ
WHTEJIEKT.

— Omnpenenarb 3aKOHOMEPHOCTH Pa3BUTHUS U
(GYHKIIMOHUPOBAHUS MacC-MeIna, IPOrHO3UPOBATh
PHUCKH, CO3/1aBaTh U MOJAEPKUBATh UMUK UEPE3
CTPATCTUYCCKUEC KOMMYHHUKAIHUH.

After successful completion of the course,

students will be

— Manage the process of producing and
releasing high-quality audiovisual content,
considering modern societal trends,
journalistic ethics, and the legislation of
the Republic of Kazakhstan.

—  Apply principles and mechanisms of
innovative development in global and
Kazakhstani media, modern media
technologies, information and
communication technologies, and
artificial intelligence in professional
activities.

— ldentify patterns in the development and
functioning of mass media, forecast risks,
and create and maintain an image through
strategic communications.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

MennabuTIKTUTIKTIH KOHE CHIHU OMJIBIH JaMybl

Pa3Butne MCIUAKOMIICTCHTHOCTU U KPUTHYCCKOT'O
MBIIIJIICHHUA

The development of media competence and
critical thinking

Kypcmuiy kvickawa mazmynst / Kpamrkoe codepicanue kypca/ Course

summary

BAK xyiienepi MeH LUGPIBIK MOJAEIbAEPIHIH
Ka3ipri  okad-kydin  Tanmay.  JKahanmany
KoHTekciHaeri 1udpiaslk BAK  gamybIHBIH
HETi3r1 OarbITTappl. Op TYpJl Meaua Kyhenep

AHaJIN3 COBPEMEHHOT'O COCTOSIHUS CHCTEM U IM(PPOBBIX
mozaened CMM. OcHOBHBIE HampaBiI€HUs pPa3BUTHS
muppoBeix  CMUM B KOHTeKcTe — TiioOayn3aliu.
Oco0OeHHOCTH OCBEIIEHUSI COLMATBHO-TIOJINTUYECKUX U

Analysis of the current state of media systems
and digital models. The main directions of
digital media development in the context of
globalization. Features of the coverage of

KarTaibIHIaFbl QJICYMETTIK-CAsICH JKOHE MOJICHH | KYJbTYPHBIX ~ TIPOLECCOB B YCIOBHAX  pa3nuyHbIx | Socio-political and cultural processes in
OpPOLIECTEePl  KAPHUSJIAYIbIH  EPEKIICTIKTepi, | MEIUACHUCTEM, PazButHe uHdopMmarmonHo- | various media systems, the development of
UGPIBIK  MeAua HHIYCTPUS  JUHAMHKACHI | KOMMYHHKAIIMOHHBIX TEXHOJIOTHUI B kouTekcre | information and communication technologies

42




KOHTEKCTIHJE aKMapaTThIK-KOMMYHHKAIUSITBIK
TEXHOJIOTHSUIAPIBI  JaMBITY. Menua MOTIHHIH
OPTYPJII BU3YyaJAbl AIIEMEHTTEPIH Kypy >KoHE
OHbl  TpapUKAIBIK TOJTHIPY HMHTEPAKTUBTI
KypangapMeH >kymbic. CaHIBIK Teneauaapaa
Ma3MYHJIBl  OHAIPYAIH E€peKIIeTKTepi, OHbI
KYPYABIH HET13T1 OHAIPICTIK UKIAEPl, MOTIHIIK
KOHE ayJMOBU3YaIbl MaTepHajIapMEH YKYMBIC
icTey JaFIplIaphl.

OUHAMUKKA — 1dpoBoit  menuanHayctpuu. CosnaHue
Pa3IMYHBIX BHU3YalbHBIX DJIEMEHTOB MEIUATEKCTa M €ro
rpaduueckoe HamoiHeHue Pabora ¢ MHTEpaKTUBHBIMHU
uHCTpyMeHTaMu. OcoOEeHHOCTH MPOU3BOICTBA KOHTEHTA

Ha upoBOM TEJICBUJCHUH, OCHOBHBIE
[IPOM3BOACTBEHHBIE LMKJIbI €r0 CO3JaHMs, HaBBIKU
paboTbl ¢  TEKCTOBBIMU U ayJUOBU3YaJbHBIMHU
MaTepUaIaMHu.

in the context of the dynamics of the digital
media industry. Creating various visual
elements of the media text and its graphic
content Working with interactive tools.
Features of content production on digital
television, the main production cycles of its
creation, skills of working with text and
audio-visual materials.

Ilocmpexsusummepi / Ilocmpexeuzumot/ Postrequisites

bazoapnama scemexuici / Pykosooumensv npozpammul/ Programme manager

Kynzyposa O.I.

‘ Kyncyposa O.I.
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